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ABSTRACT 
 Park, Cater, and Abbott (2011) published a paper on Journal of Hospitality and Tourism 
Research, which has been widely used as a benchmark for ranking the research performance of 
the hospitality and tourism management (HTM) programs in the universities across the world. In 
the first decade of the millennium (2000-2009), the hospitality and tourism industry had 
developed vigorously, and research in this field had emerged rapidly (Park, Cater & Abbott, 
2011). During that time period, many journal articles were contributed by universities such as 
Cornell and from countries such as United States (Park et al., 2011). Park et al. (2011) examined 
the geographic distribution of the most productive researchers contributing most to the top-tier 
hospitality and tourism journals. The result indicated that some countries were underrepresented 
such as France, Germany and Russia. And many of the research papers addressed the importance 
of Asia-Pacific region and particularly on China (Shen et al., 2018). At the end of the paper, the 
authors suggested that future studies apply the same method to review the trend of hospitality 
and tourism research again. This study aimed to fulfill this research goal. This study aimed to 
examine the current status of hospitality and tourism research during 2010-2019 with the same 
method provided by Park et al. (2011) and further compare the results to show the trends and 
changes between the two decades.
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CHAPTER 1.    INTRODUCTION 
Background of the Study 
During the second decade of the millennium (2010-2019), many research articles 
emerged in the field of hospitality and tourism management. The hospitality and tourism industry 
flourished in this decade, and many new related technologies and new concerns from 
practitioners have also emerged. Many scholars in this field focused on providing professional 
and unique insights to help companies solve specific problems (King, Funk, & Wilkins, 2010). 
Numerous well-written papers continually followed the pace of industrial development 
and continually explored the problems and challenges facing the hospitality and tourism 
industry, and scholars provided stakeholders with professional strategies and recommendations. 
However, an unwieldy glut of academic studies is overwhelming industry practitioners. It is 
necessary to summarize and categorize these well-written papers periodically. This is a 
meaningful research venue that has been widely recognized in the hospitality and tourism field 
(e.g., Chan & Hsu, 2016; Wang & Pizam, 2011; Yoo, Lee, & Bai, 2011). A good example is 
Park, Phillips, Canter, and Abbott (2011), a paper published in the Journal of Hospitality and 
Tourism Research (JHTR), which has been widely used as the benchmark to assess the 
achievement of top scholars and programs in the hospitality and tourism field. As follow-up 
research to Park et al. (2011), the present study intended to summarize and categorize the papers 
published in the top six journals and demonstrated the latest development and trends in the 
hospitality and tourism field. 
The present study presented a broad picture of the research topics in the hospitality and 
tourism field during 2010-2019, which could be viewed as a follow-up or check-back of Park et 
al. (2011). The present research not only provides insights into what is going on in the hospitality 
2 
and tourism field during the past decade but also shows the transitions and changes between the 
past two decades (i.e., 2010-2019 in the present study vs. 2000-2009 in Park et al., 2011). It 
provides future research directions and sparks new research ideas for scholars in the hospitality 
and tourism area. Furthermore, the new assessment of the top scholars’ contributions provides 
up-to-date information for evaluating the performance of the hospitality and tourism 
management programs across the world. 
Purpose of the Study 
By analyzing the content of research articles published in the six top-tier journals in the 
second decade of the new millennium, this study reported the ranking of the top 50 authors, top 
50 universities, and top 20 countries that contributed most to the hospitality and tourism 
research. It also demonstrated the frequency of articles belonging to each category. In other 
words, I intended to examine the rankings of the studies by author, university, and country in the 
hospitality and tourism field during 2010-2019. Compared to the results of Park et al. (2011), 
which showed the performance and trends in the first decade of the new millennium, my thesis 
further provides insights to hospitality and tourism scholars about the changes in the topics and 
foci of the research articles.  
Significance of the Study 
Many previous papers reviewed research articles in different areas in the field of 
hospitality and tourism management, such as marketing (Yoo et al., 2011), human resource 
management (Singh, Hu, & Roehl, 2007), and tourists’ perceptions and behavior (Dimanche & 
Havitz, 1995). 
By conducting content analysis of the research articles published during a certain period 
in some specific journals, previous scholars determined how different research areas were further 
divided into distinct subareas in the hospitality and tourism field and how the content of those 
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subdivided areas was defined in past research. For example, according to Chan and Hsu (2016)’s 
research related to the green and environmental issues in the hospitality area, the research articles 
published in International Journal of Hospitality Management (IJHM), Cornell Hospitality 
Quarterly (CHQ), International Journal of Contemporary Hospitality Management (IJCHM), 
and JHTR from 1993 to 2014 were categorized into seven areas: environmental policies and 
practices, indoor air quality (IAQ), green consumerism, managers’ environmental attitudes, 
sustainable tourism development, environmental performance, environmental cost control, 
environmental management system (EMS), and environmental benchmarking. These 
subcategories and their definitions/explanations by many other similar summary studies, such as 
Chan and Hsu (2016), provided reference for the content analysis in the present study. 
Research Questions 
Park et al. (2011), which examined prolific authors, affiliations, countries, and trends in 
the first decade of the new millennium, is already outdated. Today, the academy and industry of 
hospitality and tourism need updated research focusing on the same content during the second 
decade of the millennium. In addition, Park et al. (2011) expected that future review papers could 
reconsider the subcategories applied in their study. The present study intended to fill the research 
gap. 
The specific research questions for the present study are stated as follows: 
1. Which countries, affiliations, and authors contributed most in the hospitality and tourism 
research in the second decade of the millennium (2010-2019)? 
2. According to the research articles published in the second decade of the millennium 
(2010-2019), what areas and topics of hospitality and tourism are advised for future 
scholars? 
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3. What are the changes in the research trends by comparing the two decades of the 
millennium (2000-2009 vs. 2010-2019)? 
Definition of Terms 
The following terms are defined for use in the present study: 
• Attraction management (ATT): The empirical connection that bonds tourist, destination, 
and the marker, which represent the information of the destination, could be referred to as 
an attraction (MacCannell, 1976). 
• Content analysis: Content analysis is a research method used to draw a conclusion that is 
replicable and correct from contents or affair to useful contexts for the scholars 
(Krippendorff, 2004). 
• Crisis and safety management (CSM): Crisis and safety management could be explained 
as an attempt that is integrated into progress and extensive that could enable 
organizations to act in time, comprehend, and avoid the crisis. CSM also includes the 
consideration of details of planning, training activities, and the stakeholders’ interest 
(Santana, 2004). 
• Destination marketing and management (DMKT): Destination marketing and 
management is a proactive and tourist-centered effort that intends to improve the 
development of economy and culture in a destination efficiently so that the tourists’ 
interests, service providers, and community could be balanced and coordinated. 
• Fractional counting: Fractional counting is usually applied by scholars to assign proper 
attribution in each co-author of a citation (e.g., de Solla Price & DeBeaver, 1966; Small 
& Sweeney, 1985) in data analysis (Zhou & Leydesdorff, 2010). 
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• Inter-rater reliability check: An inter-rater reliability check is a research test utilized 
when two individuals make categorizations on the same contents. Inter-rater reliability is 
defined as the overlap between the two results from two individuals. Inter-rater reliability 
checks when researchers consider the accuracy of data classification (Gwet, 2014, p. 4). 
• Special interest tourism (SIT): Special interest tourism is a travel experience designed for 
a group of visitors who show specific interest in it (Douglas & Derrett, 2001). 
• Supply chain management (SCM): Tourism supply chain management is a series of 
methods that are usually applied to take control of the tourism supply chain (TSC) in 
tourism operation of a given destination to achieve the demand of tourists in the targeted 
source market(s), as well as achieve the commerce goal of various companies within the 
TSC (Zhang, Song & Huang, 2009). 
• Sustainable tourism and ecotourism (SUT): Sustainable tourism and ecotourism refer to 
responsible tourism, which encourages tourists to both enjoy experiences of the natural 
life and human culture and eliminate the adverse effects on them (Bramwell et al., 1996). 
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CHAPTER 2.    LITERATURE REVIEW 
Categories of Hospitality and Tourism Research 
As Park et al. (2011) stated, JHTR, IJHM, CHQ, Tourism Management (TM), Annals of 
Tourism Research (ATR), and Journal of Travel Research (JTR) were the six top-tier journals, 
which means they are recognized as representative authorities and could indicate the research 
trends in the hospitality and tourism management field. Considering that the impact factors of 
these six journals are still among the top, the present study was consistent with Park et al. (2011) 
and analyzed the research articles and research notes published in the same six journals from 
2010 to 2019 as the article sample. 
A considerable volume of research articles focused on different fields emerged during the 
first decade of the new millennium. Based on the research of Baloglu and Assante (1999) and 
Ballantyne, Packer, and Axelsen (2009), Park et al. (2011) classified the hospitality and tourism 
research into 11 categories: accounting and finance (ACF), education (EDU), green and 
environmental issues (ENV), food service management (FSM), human resource management 
(HRM), information technology and management information systems (IT/MIS), legal issues 
(LAW), marketing (MKT), operations management (ORM), strategic management (STM), and 
others (OTH).  
Park et al. (2011) recategorized tourism research into 20 categories: ATT; CSM; DMKT; 
tourism development and residence perception (DVP); economic impact and econometrics 
(ECO); EDU; geographical issues (GEO); general marketing (GMKT); image and branding 
(IMG); IT; meetings, incentives, conventions, and exhibitions, including festivals and fairs 
(MICE); tourism planning (PLN); politics, policy, legality, and governmental issues (PPL); 
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SCM; market segmentation (SEG); SIT (e.g., heritage, farm, cultural, wine, food tourism); 
service management (SMT); SUT; tourists’ perceptions and behavior (TPB); and OTH. 
The content analysis in Park et al. (2011) described above was primarily based on the 
title, keywords, and abstract of each article. When the title, keywords, and abstract could not 
provide enough information for the judgment, the authors would read through the article itself. 
The present study followed the same procedure as Park et al. (2011). During the second decade 
of the new millennium, although there are several new emerging technologies applied in the 
hospitality and tourism research, such as big data (e.g., Bokelmann & Lessmann, 2019; Kahn & 
Liu, 2016; Liu, Zhang., Zhang, Sun, & Qiu, 2019) and text mining (e.g., Galati & Galati, 2019; 
Law, Rong, Vu, Li, & Lee, 2011; Xu & Li, 2016), these studies utilizing advanced technologies 
could still be classified into similar research areas with those in the first decade. As a result, for 
this study, the 31 subcategories of the hospitality and tourism field proposed by Park et al. (2011) 
were still practicable for my thesis, which analyzed the articles published in the second decade of 
the new millennium. 
Summary Studies in the Hospitality and Tourism Field from 2000 to 2009 
Park et al. (2011) conducted a content analysis of 2834 research articles published in six 
top-tier journals in the hospitality and tourism field during 2000-2009. They reported the top 50 
authors, universities, and countries that contributed to the journals in the hospitality and tourism 
field and applied the fractional scores rating method. 
Baloglu and Assante (1999) performed a content analysis of 1,073 articles published in 
the journals of the hospitality management field during the period from 1990 to 1996. According 
to the area each article focused on and the method it applied, six categories in the hospitality 
management field were adopted, including marketing, finance, administration/strategy, 
operations, research and development, and human resources. According to the summary research 
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focusing on the tourism research trend by Ballantyne et al. (2009), research articles published in 
12 tourism journals were classified into 20 areas. Park et al. (2011) adopted the definitions of the 
areas suggested by Ballantyne et al. (2009). 
The sample of Park et al. (2011) included 1,082 research articles of hospitality and 1,752 
tourism articles, and the authors classified these articles based on the categories listed above. 
Overall, according to the result, the top three countries that contributed most in these six top-tier 
journals were the United States, the United Kingdom, and Australia. The research articles 
published from the United States focused more on the hospitality field. In contrast, the research 
articles published in the United Kingdom and Australia focused more on the tourism field. The 
top three prolific universities were Cornell University, Hong Kong Polytechnic University, and 
Pennsylvania State University. 
For the research articles in the field of hospitality, the scholars from the United States 
published most in the six top-tier journals during 2000-2009. Most of the articles published in the 
United States focused on MKT, HRM, and ORM. The second prolific area was Hong Kong 
SAR, whose research articles were most focused on MKT, STM, and HRM. The third-most 
prolific country was the United Kingdom, whose research articles were mostly focused on HRM, 
MKT, and EDU. 
For the research articles in the field of tourism, the scholars from the United States 
published most in the six top-tier journals during 2000-2009. Most of the articles published in the 
United States focused on TPB, ECO, and SIT. The second-most prolific country was the United 
Kingdom, whose research articles were most focused on SIT, ECO, and SUT. The third-most 
prolific country was Australia, whose research articles were most focused on SIT, ECO, and 
GMKT. 
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Park et al. (2011) suggested that future studies should apply the same method to review 
the trend of hospitality and tourism research again in the next decade. The present research 
intended to fulfill this research gap. This researcher intended to examine the current status of 
hospitality and tourism research during 2010-2019 with the same method provided by Park et al. 
(2011) and further compare the results with those of Park et al. (2011) to show the trends and 
changes between the two decades. 
In addition, Park et al. (2011) reported the research areas of prolific authors, universities, 
and countries focused on instead of the proportions of each category of the collected papers, 
which represent the overall trend of research articles published in top-tier journals. The present 
study demonstrated how many research articles and the percentage of each category in the 
collected papers. Readers can gain a deeper understanding of the areas in which the research 
articles focused in the top-tier journals of hospitality and tourism management from 2010 to 
2019. At the same time, it is also helpful for future scholars to discover patterns in the 
development trends of the research in the next 10 years. 
In the following two sections, the categorization of research areas in previous similar 
studies in the hospitality and tourism field respectively are reviewed, which is helpful for readers 
to comprehend the contents focused in each category. Based on the conclusions, the present 
study further provides several examples of representative research in each specific area published 
in the second decade of the new millennium. 
The Categorization of Research Areas in Hospitality Management 
The area of ACF in hospitality can be divided into six primary topics: uniform accounting 
systems, performance measurement, cost and revenue management, pricing and profit planning, 
budgetary planning and management control, investment appraisal, and valuation (Harris & 
Brown, 1998). 
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From 2010 to 2019, some of the research articles related to accounting focused on 
marketing activities (e.g., McManus, 2013) and turnover costs (e.g., Guilding, Lamminmaki, & 
McManus, 2014). Some of the research articles analyzed issues related to company performance, 
such as social responsibilities (e.g., Kang, Lee, & Huh, 2010), human resource practice (e.g., 
Ružić, 2015), and investment (e.g., Liu, 2010). The studies focused on cost and revenue 
discussed profit efficiency (e.g., Arbelo, Pérez-Gómez, González-Dávila, & Rosa-González, 
2017) and specific hotel operation (e.g., Hernández-Lara, Campa-Planas, & Sánchez-Rebull, 
2012). Some studies examined the relationship between the price and menu design (e.g., Yang & 
Chang, 2011), hotel sales, and price (e.g., Singh, 2017). In the area of budgetary planning and 
management control, the research articles discussed the budget of hotel operations (e.g., Turner 
& Guilding, 2013). The other studies explored the effects of management structure on hotel 
value (Hodari, Balla, & Aroul, 2017). 
During the second decade of the new millennium, research articles emerged focusing on 
student career development (e.g., Brown, Arendt, & Bosselman, 2014; Chuang & Dellmann-
Jenkins, 2010; Penny Wan, Wong, & Kong, 2014) and employee training (e.g., Frash, Autun, 
Kline, & Almanza, 2010; Ong, Ryan, & McIntosh, 2014; Tracey et al., 2015). 
According to the review paper from Chan and Hsu (2016), during the period from 1993 
to 2009, the research articles related to the green and environmental issue primarily discussed the 
development-relevant policies and operations, environmental protection consumerism, 
managers’ environmental attitudes, IAQ and smoke-free environments, sustainable development, 
environmental performance, environmental cost control, and EMSs. By analyzing the content of 
hospitality research articles related to food service in top journals of hospitality and tourism, 
Dipietro (2017) found that most of them paid attention to the following areas, including food 
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service industry, restaurant operations, food service quality, finance condition of restaurant, 
marketing of food service, food safety and health issues, and the development of technology. 
By applying the text-mining approach to the research articles of human resources in the 
IJHM from 1994 to 2003, Singh et al. (2007) developed nine subcategories in the area of human 
resources in hospitality: hospitality career, training, satisfaction, turnover/recruitment, legal 
issues, gender, workplace, personnel development, and performance measurement. The category 
of “hospitality career” was the most common area focused on in research articles during the 10-
year period. In addition, research articles focusing on “training,” “satisfaction,” and “personnel 
development” were published continually (Singh et al., 2007). 
Tracey (2014) reviewed the research articles for 10 years related to HRM from the 5 
functional aspects: strategic human resource, staffing, training, performance appraisal, 
compensation, and benefits. Among them, the scholars paid great attention to providing a 
practicable strategy and strengthening the function of HRM. There is emerging research focusing 
on the challenges faced in the hospitality industry, such as the lack of staff during rush hour 
(Tracey, 2014). 
O’Connor and Murphy (2004) concluded several trends in IT development in the 
hospitality industry by reviewing the research articles in this area. The mainstream of hospitality 
IT focused on improving the efficiency of distribution, reducing customer dependence on 
intermediaries, providing more convenient pricing inquiry channels, helping customer decision-
making, and tourism marketing (O’Connor & Murphy, 2004). 
Yoo et al. (2011) indicated that from 2000 to 2009, around 34% of the research articles 
published in CHQ, IJHM, JHTR, and IJCHM were related to hospitality marketing. Yoo et al. 
(2011) classified 10 subcategories in the hospitality marketing area: branding, business 
12 
relationship management, consumer behavior, customer relationship management/loyalty
/retention, distribution, e-marketing, ethics and social responsibility, internal marketing
/empowerment/training, international marketing, macro-environment, marketing research, 
marketing segmentation/positioning/targeting, marketing strategy/management/performance, 
pricing/revenue/yield management, promotion, service management, sustainability, and others. 
The authors explained each subcategory used in the present study in giving the definitions of the 
content analysis in this study. 
Yoo et al. (2011) divided the 10 years into 2 periods: from 2000 to 2004 and from 2005 
to 2009. By counting the number and changes of article number under each subcategory, the 
result showed that most marketing research articles published in the four journals from 2000 to 
2009 focused on customer behavior and showed an increasing tendency toward it. 
The HRM of hospitality research topics primarily followed the trend of general human 
resource research in general business administration. Some studies investigated the relationship 
between employee emotion and work performance. In addition, the research on these topics has 
gradually attracted the attention of more scholars, including career development, work 
environment, and shift system, work-family balance, employees’ safety perception, and 
organizational culture (Lucas & Deery, 2004). 
According to Johnston (1994), operation management is referred to as including a series 
of skills that contributed to processing various projects such as design, planning, and 
management. Jones and Lockwood (1998) reviewed the studies relevant to operation 
management in hospitality and made five subcategories: hospitality operations classification, 
operations management, food and beverage operations, accommodation operations, and service 
encounter. Since the keywords used in hospitality operation management are often ambiguous, 
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sometimes, readers have different understandings in different cultures. Research articles on the 
topic of hospitality operations help provide clear concepts to define and classify papers on 
operation management. Research articles of operations management focused on the productivity 
and function quality of unit-level companies and the attributions of operators of chain level 
companies. The research articles of food and beverage operations focused on the supply of food, 
beverage, and menu design. Some of the research articles also explored the strategies of pricing 
and reducing waste in the food service industry. The primary issues investigated by the research 
of accommodation operations were the cost and revenue management. In addition, they also 
discussed marketing strategies that could help restaurants to improve customers’ loyalty and 
increase revenue. The research articles of the service encounter centered on the influence of 
service quality and perception for the operation management (Jones & Lockwood, 1998). 
Olsen and Roper (1998) reviewed the following four mainstream topics of strategic 
management research articles of hospitality, including strategic planning, competition, and 
competitive advantage, internationalization, and strategic implementation. Strategic planning 
research explored both the conceptual and empirical work. Strategic planning research 
investigated the strategy model and its contributions to the hospitality industry. Research articles 
concerning competition and competitive advantages discussed the relationship between the 
strategy and a company’s performance and how a strategy could bring competitive advantages. 
Also, the bulk of strategy research focused on the strategies of developing international markets 
and related risks. The articles of strategic implementation paid more attention to how to better 
the assessment of implementing strategies for the strengths and weaknesses of different 
companies (Olsen & Roper, 1998). Instead of purely theoretical analysis, Olsen and Roper 
(1998) mentioned that future studies on strategic management should focus more on the 
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company’s practice of strategies, which is more meaningful for hospitality stakeholders and 
strategy management researchers. 
The Categorization of Research Areas in Tourism Management 
Leask (2016) concluded seven types of tourism attractions, including theme parks or 
amusement parks, museums and galleries, natural sites, animal sites, visitor centers, religious 
sites, and heritage sites. Leask (2016) reviewed the studies in the tourism attraction management 
area during the five-year period from 2009 to 2014; most of the research articles focused on four 
topics: visitor management, resource management, product management, and site management. 
From 2010 to 2019, various research articles paid attention to natural disasters, such as 
the negative impact of the earthquake in Sichuan, China on destination development (Yang, 
Wang, & Chen, 2011), and tourists’ risk beliefs and knowledge toward the Florida hurricane 
season (Cahyanto et al., 2016). Some of the research articles examined the financial crisis, which 
challenged tourism destinations and related stakeholders. For example, Song, Lin, Witt, and 
Zhang (2011) examined the negative impact of the financial crisis on hotel demand in the 
destination of Hong Kong SAR. Some scholars considered tourists’ perceptions toward the 
tourism crisis (e.g., Fuchs & Reichel, 2011; Kaplanidou & Zhan, 2013; Schroeder, Pennington-
Gray; Yang, Khoo-Lattimore, & Arcodia, 2018). 
Destination marketing and management research primarily focused on five areas: visitor 
information, behavior information, product development and marketing management 
information, consequences of travel behavior information, policy, and investment-related 
information (Wang & Pizam, 2011). For example, Berić, Simat, Milutinović, Stević, and Stević 
(2019) examined the impact of the visitor information on destination marketing. They examined 
how the same destination images differed in distinct gender groups. As a result, they found that 
males and females perceived similar images on the same destination. Papadimitriou, 
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Apostolopoulou, and Kaplanidou (2015) explored how tourists’ perceptions of destination image 
influence their behavioral intention. Some research articles also examined marketing strategies 
and destination development. For example, Cirer-Costa (2014) reported the development of 
tourism operations on the Spanish coastline and the impact it brought to the local economy and 
culture. Some research articles were related to the consequences of traveler behavior. For 
example, Su and Swanson (2017) argued that positive feelings of tourists have a dominant 
impact on their perceptions of a destination compared to negative feelings. Some of the research 
articles were related to tourism policy and investment. For instance, Zhang, Decosta, and 
McKercher (2015) discussed how Hong Kong made its unique destination identity within the 
complex politics and cultural conditions. 
The category of tourism development (DVP) covers a broader range of research articles 
since the scholars paid attention to various dimensions of development in tourism. For instance, 
from 2010 to 2019, some of the scholars explored the impacts of development in politics and 
economy on tourism (e.g., Bianchi, 2018; Deng, Hu, & Ma, 2019; Wang & Bramwell, 2012). 
Some of the scholars examined the development of specific tourism products (e.g., Benur & 
Bramwell, 2015; Garcia-Melon, Gomez-Navarro, & Acuna-Dutra, 2012; Vargas-Sánchez, Oom 
do Valle, da Costa Mendes, & Silva, 2015). Others investigated tourism development related to 
sustainable issues (e.g., Della Corte & Aria, 2016; Jaafar, Noor, & Rasoolimanesh, 2015; Kozak 
& Martin, 2012). 
Song, Dwyer, Li, and Cao (2012) reviewed representative research articles related to the 
tourism economy published from 2001 to 2010. The study examined both the primary trends and 
the methodology development of the research on this topic. The authors reported the results from 
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four aspects: demand, firm, industry, and market, macroeconomics of destinations, and 
environmental issues. 
Overall, demand analysis is the dominant method that many scholars used. The research 
articles usually examined the relationship between supply and demand as well as pricing 
strategies of tourism products. The research of the firm, industry, and market focused more on 
marketing analysis. They applied both market-based and industry-based instruments to analyze 
strategic relationships. The macroeconomics of destination research articles generally discussed 
the impact of the development in a local destination and how it reacted with the political issues. 
The research articles discussed environmental issues and explored the influence tourism brings to 
the environment (Song et al., 2012). 
According to Pellegrini (2012), geographical research articles primarily investigated the 
problems related to the locations. Geographical tourism research provided a unique insight to 
explore the environment, regional, spatial, and progressive dimensions of the tourism field. 
Oh, Kim, and Shin (2004) analyzed 126 articles related to tourism marketing published in 
ATR, JTR, Journal of Travel and Tourism Marketing, and Tourism Management. The result 
showed that a considerable percentage of marketing articles (34.4%) contributed to studying 
consumer/traveler behavior. In addition, 20% of research articles focused on consumer behavior 
in the discipline. 
From 2000 to 2015, the research content in the field of destination branding and 
marketing had subdivided into several observable areas. The research area of destination 
branding tended to appear in a way that combined with the advanced notion of social identity, 
community, and sustainability. Moreover, the keyword “branding” increasingly appeared in 
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combination with the keyword “images.” The two keywords had the tendency to become 
synonymous from 2010 to 2015 (Dioko, 2016). 
In the tourism research field, the subjects of image and branding were more closely 
associated with the destination (Hosany, Ekinci, & Uysal, 2006). There were six dominant 
subjects discussed in tourism image and branding research, including the influence of a 
destination image on traveler satisfaction, the role of destination image in traveler buying 
behavior, the change of destination image, the formation and modification of destination image 
through cross-national and cross-cultural contacts, destination image assessment and measures, 
and the role of a destination image and tourism development (Chon, 1990). 
During the second decade of the new millennium, mainstream IT research focused on the 
following subjects: mobile technology and application (e.g., Ayscue, Boley, & Mertzlufft, 2016; 
Lai, 2015; Wang, Xiang, & Fesenmaier, 2014), big data and forecast (e.g., Arbelo, Pérez-Gómez, 
González-Dávila, & Rosa-González, 2017; Chua, Servillo, Marcheggiani, & Moere, 2016). 
Bob and Roy (2009) suggested that the research in the MICE field covered a number of 
groups and activities such as attendees, sponsors, design, agencies, venues, and supply chain. 
During the period from 2010 to 2019, there were plenty of MICE research articles that intended 
to solve the marketing problems related to visitor behavior. For example, Jin, Weber, and Bauer 
(2013) examined the different levels of attractiveness for visitors from different cities in China. 
Kim, Suh, and Eves (2010) investigated visitors’ satisfaction toward food service quality at local 
festivals in Korea to explore the connections between food involvement and visitor loyalty. 
Generally, tourism planning involved district planning, land use planning, attraction 
planning, architectural planning, and engineering design (Inskeep, 1988). In the most recent 10 
years, there was an obvious trend that many research articles focused on tourism forecasts (e.g., 
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Chan, Witt, Lee, & Song, 2010; Kourentzes & Athanasopoulos, 2019; Tsui, Ozer Balli, Gilbey, 
& Gow, 2014) and destination planning (e.g., Esfehani & Albrecht, 2019; Ferrante, Lo Magno, 
& De Cantis, 2018; Figini & Vici, 2012) based on the analysis of tourists’ demand. 
By conducting a content analysis on tourism research articles in the area of SCM, Zhang 
et al. (2009) suggested three primary subjects in this field, including suppliers’ relationship, 
issues of tourism, wholesale and retail agencies, and the decision of choosing a supplier. 
During the most recent decade, mainstream tourism segmentation research primarily 
focused on tourism marketing. For instance, Ahani, Nilashi, Ibrahim, Sanzogni, and Weaven 
(2019) provided hotel operators with a marketing strategy by giving insights into customer 
segmentation. Xia et al. (2010) analyzed tourists’ characteristics to examine tourism market 
segmentation. In addition, Weaver, Kwek, and Wang (2017) segmented the tourist market 
through cultural differences of tourists to provide strategies for destination marketing. 
According to the definition provided by Swarbrook and Horner (1999, p. 38), SIT refers 
to the involvement of tourists who have particular interests in destinations or activities. From 
2010 to 2019, various research articles in this area focused on the issues related to tourists, 
destination, and marketing of different interest tourism. For example, Han and Hyun (2015) 
considered marketing strategies for improving tourists’ satisfaction in medical tourism. Cater 
(2017) provided insights into the motorcycle tourism market that emerged and rarely has been 
analyzed. Rittichainuwat and Rattanaphinanchai (2015) discussed the difference between the 
motivation of film tourists and non-film tourists when they visit film-shooting destinations. 
Lu and Nepal (2009) reported five dominant areas mostly focused in the Journal of 
Sustainable Tourism during the 15-year period from 1997 to 2003, including tourism impact, 
sustainability assessment, development, visitor behavior and attitude, and planning. Only the 
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area of sustainability assessment is related to sustainable tourism. The study also defined seven 
subareas as a trend in sustainable tourism: local participation, energy and climate change, 
collaboration and partnership, technology, culture, tourist typology, and implementation. A rise 
in the number of papers on collaboration and cultural sustainability and a concomitant drop in 
economics, environmental assessment, and marketing constituted a third trend (Lu & Nepal, 
2009). 
Solomon (1992) stated that the research of consumer behavior is to investigate the stages 
of individuals or groups making decisions, purchase, use or throw away the products, services, 
ideas, or experiences that intend to meet the demands. Dimanche and Havitz (1995) explored 
four primary areas that previous studies mostly focused on: ego involvement, loyalty and 
commitment, family decision-making, and novelty seeking. 
Among the four areas, the most dominant area in leisure and tourism research was ego 
involvement. The research articles of ego involvement primarily considered and measured the 
process of special incentives arousing the motivation. There were also quite a number of 
researchers examining the area of loyalty and commitment. They contributed to the methods of 
measurement and concept of the attitudinal and behavioral components of loyalty. The research 
articles of family decision-making considered how leisure issues could influence the relations 
and connections, gender roles, and perceptions of enjoyment in families (Dimanche & Havitz, 
1995). The topic of novelty is widespread and common in TPB research. The primary issue in 
this topic is the different roles of travel preference when tourists seek novelty.  
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CHAPTER 3.    METHODOLOGY 
Introduction 
Park et al. (2011) reviewed 2834 research articles published in the top six journals of 
hospitality and tourism from 2000 to 2009 as the research sample. Using the same six journals, 
the present study reviewed 5150 research articles during the second decade of the new 
millennium. This change illustrates the vigorous development of the field of hospitality and 
tourism management, as well as the continual attention and enthusiasm paid by the scholars in 
this field. 
This study intended to provide a summary of the prolific authors, affiliation, and 
countries, and concluded development and trend scholars focused on in the academy and 
industry. 
Research Design 
 According to Park et al. (2011), all published papers in the six top-tier journals, 
including research papers and research notes, were collected as the research sample. To provide a 
consistent result that could compare better with the report in the first decade of the new 
millennium, this study followed a procedure similar to that of Park et al. (2011) that included all 
research papers and research notes published in the six journals from 2010 to 2019. 
This study utilized both quantitative and qualitative methods of data analysis. 
Quantitative analysis was used to determine the ranking of prolific authors, affiliations, and 
countries. In contrast, qualitative analysis was used to categorize the content of each research 
article and/or research note.  
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Sample 
As mentioned before, this study applied all research articles and research notes, including 
those in special issues published on JHTR, IJHM, CHQ, TM, ATR, and JTR during the second 
decade in the new millennium (from 2010 to 2019).  
Data analysis 
After collecting all the samples from the six journals, fractional scores were applied to 
the data analysis. One point was assigned to each research article and/or research note. Then, the 
authors, the affiliations they belong to, and the countries the affiliations are located in each 
sample divided one point equally. 
For example, Çakmak, Lie, and McCabe (2018) published a research article in ATR. At 
the time of the publication, Çakmak belonged to Breda University of Applied Sciences, Lie 
belonged to Wageningen University, and McCabe belonged to Nottingham University. 
University of Applied Sciences and Wageningen University are in the Netherlands. Nottingham 
University is in the United Kingdom. Then, each of the three authors in three universities would 
get one-third of a point. Therefore, the Netherlands would get two-third of a point, and the 
United Kingdom would get one-third of a point. 
Park et al. (2011) tried to add a consideration of faculty size when they measured the 
productivity of affiliations. Since the number of students in different faculties is different, a 
larger-sized faculty tends to have more published papers than a smaller-sized faculty. Their 
research mentioned that it is not objective if the score of affiliation only considers the number of 
publications. However, they cannot investigate the precise number of faculty members in each 
hospitality or tourism management program. Moreover, the size of the faculties is also a 
manifestation of affiliation productivity. Thus, the present study did not report the weighted 
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scores (divide the score of the affiliation by the weighted score of the number of people in the 
affiliation faculty) to avoid making the information confusing to readers. 
Through quantitative analysis, this study reported the rankings of the top 50 most prolific 
authors, the 50 affiliations, and the 20 countries that contributed most in hospitality and tourism 
research separately and overall. This study also reported the 100 top prolific authors, 100 top 
affiliations, and 100 countries’ contributions to hospitality and tourism research (combined). 
This study also provided detailed information about the current affiliations of prolific authors. 
Readers could learn the long-term development of the researchers in hospitality and tourism 
management. 
For the qualitative analysis section, this study identified the research theme of each 
sample by investigating the title, abstract, and keywords. Based on the 11 subcategories of 
hospitality research (ACF, EDU, ENV, FSM, HRM, IT/MIS, LAW, MKT, ORM, STM, and 
OTH) and 20 subcategories of tourism research (ATT, CSM, DMKT, GEO, GMKT, IMG, IT, 
MICE, PLN, PPL, SCM, SEG, SIT, SMT, SUT, TPB, and OTH) concluded by Park et al. 
(2011), the coders in this study categorized each sample to choose a category that identified the 
research theme the best. 
When the coders in this study worked on the content analysis of each sample, the first 
thing to do was to examine the specific research area on which the article was focused. For 
example, if the article focused on the issue related to hotels and restaurants, then it belonged to 
the category of hospitality. If the article focused on the issue related to travel or airline, it 
belonged to the category of tourism. 
Commonly, some research articles incorporated multiple themes, the coders usually 
attempted to find a subcategory that could summarize the research area the authors focused on 
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most. For instance, Liu and Chou (2015) analyzed the advantages of tourism development in 
Kinmen. They examined several factors, such as marketing strategies and branding involved in 
Kinmen tourism, and determined the tourists’ intention is the most significant factor among 
them. Although this research article focused on several areas: destination marketing, general 
marketing, tourism development, branding and image, and TPB, it focused most of its attention 
on a specific location’s marketing strategies. Thus, this study identified this article as part of the 
subcategory of DMKT. To take another example, Chen (2013) investigated how hospitality stock 
prices react to federal monetary policy. Even though the author focused on both finance and 
policy, the research subject is the financial situation of hospitality. Thus, the coders categorized 
this article as ACF. 
Inter rater reliability check 
Although the previous studies provided a valuable reference to the various segments in 
hospitality and tourism management for the classification, the decision of an individual is still 
affected by subjective factors. It is necessary to monitor and control the negative impact of a 
coder’s subjective perception biases on the results. Thus, this study applied the inter-rater 
reliability check to ensure the credibility of the results. Inter-rater reliability is commonly applied 
when individuals identify a characteristic of content and achieve an agreement (Tinsley & 
Brown, 2000). 
Yoo et al. (2011) utilized the same method in their research. They examined the 
marketing-related research published in four top-tier hospitality journals during 2000-2009 to 
determine the research trend in this specific area. Two coders were working on identifying the 
research theme and the method utilized in each sample. In this way, they alleviated personal 
subjective biases in defining the research topic. Then, Cronbach’s alpha was applied, which was 
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an indicator of intercoder reliability in this study. The value of Cronbach’s alpha was between 0 
and 1. The samples had more covariance when the Cronbach’s alpha value was higher. 
In this study, there were also two coders determining the classification of each research 
sample. To solve the opinion conflicts between the result of content analysis from two coders, 
the third researcher, who was a doctoral candidate in the hospitality and tourism field, was 
invited to do a blind review on the results of the two codes, and made the final decision of the 
most appropriate category for those papers in which the two coders had different judgments. 
As a result, the third researcher reported that the Cronbach’s alpha of the samples under 
the category of hospitality was 0.98, and that of the samples under the category of tourism was 
0.99. It indicated the high covariance between the results from the two coders. For those samples 
that did not achieve an agreement, the third researcher redefined them and determined the final 
results to ensure the reliability of this study. 
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CHAPTER 4.    RESULTS 
Introduction 
Table 1 shows that the six top-tier journals investigated in the thesis published 5,358 
research articles and research notes. Specifically, there were 2,000 papers related to hospitality 
and 3,358 papers related to tourism. From 2010 to 2019, JHTR published 331 research articles 
and research notes, which were about 6.2% of the research samples. IJHM published 1,368 
research articles and research notes, which were about 25.5% of the research samples. CHQ 
published 340 research articles and research notes, which were about 6.3% of the research 
samples. TM published 1,752 research articles and research notes, which were about 32.7% of 
the research samples. ATR published 938 research articles and research notes, which were about 
17.5% of the research samples. JTR published 629 research articles and research notes, which 
were about 11.7% of the research samples. 
The percentages of the papers published in each of the six journals during 2000-2009 and 
2010-2019 were compared. During the first decade of the new millennium, the articles on IJHM 
and TM were dominant. The paper number in IJHM increased from 436 during 2000-2009 to 
1,368 during 2010-2019. The paper number in TM increased from 798 during 2000-2009 to 
1,752 during 2010-2019. Furthermore, the average number of authors per article during 2000-
2009 was 2.11, while this number increased to 2.74 during 2010 to 2019. Generally, the majority 
of the research articles and research notes in the six top-tier journals had more than one author. 
The research articles published in these six journals tended to have more co-authors. 
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Table 1. Descriptions of Published Hospitality and Tourism Research (2010–2019) 
 
 
Journal 
 
Hospitality 
Articles 
 
Tourism 
Articles 
 
Total 
articles 
Number of Authors 
Total Appeared 
Number of Authors 
Average Number 
of Author per 
Article 
JHTR 163 168 331 837 2.53 
IJHM 1,235 133 1,368 3,685 2.69 
CHQ 314 26 340 866 2.43 
Subtotal 1,712 327 2,039 5,388 2.55 
TM 238 1,514 1,752 4,803 2.74 
ATR 17 921 938 2,163 2.31 
JTR 33 596 629 1,710 2.72 
Subtotal 288 3,031 3,319 8,676 2.73 
Total 2,000 3,358 5,358 14,064 2.74 
Note: JHTR = Journal of Hospitality & Tourism Research; IJHM = Journal of International 
Journal of Hospitality Management; CHQ = Cornell Hospitality Quarterly; TM = Tourism 
Management; ATR = Annals of Tourism Research; JTR = Journal of Travel Research. 
 
Hospitality Research Rankings from 2010 to 2019 
Figure 1 demonstrates the distribution of research areas in the hospitality and tourism 
field during 2010-2019. Generally, most scholars were interested in marketing and HRM. In 
contrast, they paid less attention to the topics of legal issues and education in the hotel 
management industry. 
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Note: ACF = accounting and finance; EDU = education; ENV = green and environmental issue; FSM = food service management; HRM = 
human resource management; IT/MIS = information technology and management information system; LAW = legal issue; MKT= marketing; 
ORM = operating management; STM = strategic management; OTH = others. 
Figure 1. Research Areas of Hospitality Management from 2010 to 2019 
Table 2 indicates the ranking of the top 50 authors contributing to hospitality research 
published in the six top-tier journals from 2010 to 2019. These 50 authors published 804 articles 
in total. The total score was 352.74, which was about 17.6% of the total points for hospitality 
articles. Park et al. (2011) reported that from 2000 to 2009, the total score of the 50 top authors 
was 280.33, which was 25.9% of the total points for hospitality articles during that period. This 
means that the leading contributors played more important roles in the publications in the top-tier 
journals. Among them, SooCheong (Shawn) Jang contributed 69 articles and received the highest 
score of 32.18. The second was Anna S. Mattila, who contributed 54 articles and had a score of 
22.53. The third was Rob Law, who contributed 43 articles and had a score of 13.58. All three 
top authors focused primarily on marketing. SooCheong (Shawn) Jang published a number of 
works in strategic management as well. 
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Table 3 shows the top 50 universities that published the most articles in the six top-tier 
journals from 2010 to 2019. The 50 universities amassed 1040.67 points, which was about 52.4% 
of the total points for hospitality research. In contrast, during 2000-2009, the top 50 universities 
generated 1053.56 points, which was about 52.7% of the total points for hospitality research. 
Specifically, from 2010 to 2019, Hong Kong Polytechnic University contributed 181 articles, 
and it received the highest score of 111.73 points, which was 5.6% of the total hospitality 
research. Pennsylvania State University contributed the second-highest number, and it received a 
score of 75.23 points, which was 3.8% of the total score for hospitality research. Purdue 
University contributed the third-highest number of articles and received a score of 70.03 points, 
which was about 3.5% of the total publications. All three universities focused on marketing and 
strategy management. Both Hong Kong Polytechnic University and Pennsylvania State 
University focused on HRM and operation management. Purdue University focused on FSM as 
well. In contrast, from 2000 to 2009, the three prolific universities contributing to hospitality 
research were Cornell University (134.88 points, 64.9%), Hong Kong Polytechnic University 
(64.41, 6%), and Pennsylvania State University (50.17 points, 4.6%). 
Table 4 demonstrates the top 20 countries that published the most articles related to 
hospitality in the six top-tier journals from 2010 to 2019. Among them, the United States 
contributed the most and attained the highest score of 853.48, which was 42.7% of the total 
publications. Taiwan was the second-highest contributor to the publications and had 150.50 
points. Hong Kong was the third-highest contributor to the publications with 129.78 points. 
These three countries and/or regions got 1133.77 points, which were about 56.7% of the total 
points for hospitality research. All three countries and regions were primarily focused on 
marketing and HRM. In contrast, the United States (639.20 points), Hong Kong (88.28 points), 
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and United Kingdom (87.78 points) were the most prolific countries and regions contributing to 
hospitality research from 2000 to 2009. 
Tourism Research Rankings from 2010 to 2019 
 Figure 2 shows the research areas of tourism from 2010 to 2019. It illustrates that 
the scholars of tourism mainly focused on general tourism, special interest tourism, general 
marketing, and destination marketing. In contrast, they paid relatively less attention to the topics 
of tourism segmentation and SCM in tourism management. 
 
Note: ATT = attraction management; CSM = crisis and safety management; DMKT = destination marketing and management; DVP = tourism 
development; ECO = economic impact and econometrics; EDU = education; GEO = geographical issue; GMKT = general marketing; IMG = 
image and branding; IT = information technology; MICE = meetings, incentives, conventions, and exhibitions including festival and fair; PLN = 
tourism planning; PPL = politics, policy, legal, and governmental issue; SCM = supply chain management; SEG = segmentation; SIT = special 
interests tourism such as heritage, farm, cultural, wine, or food tourism; SMT = service management; SUT = sustainable tourism and ecotourism; 
TPB = tourists’ perception and behavior; OTH = others. 
Figure 2. Research Areas of Tourism Management from 2010 to 2019 
Table 5 shows the top 50 author rankings contributing to tourism research published in 
the six top-tier journals from 2010 to 2019. These 50 authors published 849 articles in total. 
Their total score was 357.13, which was about 10.6% of the total number of points for tourism 
47
128
426
144
191
50
43
339
76
93
137
74
77
17
28
354
69
195
668
202
0 100 200 300 400 500 600 700
ATT
CSM
DMKT
DVP
ECO
EDU
GEO
GMKT
IMG
IT
MICE
PLN
PPL
SCM
SEG
SIT
SMT
SUT
TPB
OTH
Number of publication
30 
articles. In contrast, the total score of the 50 top authors was 306.36, which was 17.5% of the 
total points for tourism articles during 2000-2009. Among them, Rob Law developed the most 
publications by contributing 46 articles, which got the highest score of 14.65. The second-highest 
was Xiang (Robert) Li, who contributed 37 articles and had a score of 13.85. The third-highest 
was Kyle Woosnam, who contributed 30 articles and had a score of 13.10. Both Rob Law and 
Kyle Woosnam paid particular attention to tourists’ perceptions and behaviors. Xiang (Robert) 
Li mostly focused on general marketing, and tourists’ perceptions and behaviors. 
Table 6 shows the top 50 universities that published the most tourism articles in the six 
top-tier journals from 2010 to 2019. The 50 universities received 1277.88 points, which was 
about 38.1% of the total tourism research points. However, during 2000-2009, the 50 top 
universities generated 790.24 points in total, which was about 45.1% of the total points in 
tourism research. From 2010 to 2019, Hong Kong Polytechnic University contributed the most 
articles, and it received the highest score of 144.68 points, which was 4.3% of the total tourism 
research. Griffith University contributed the second-highest number of articles, and it received 
80.62 points, which was 2.4% of the total scores of hospitality research. The University of 
Queensland contributed the third-highest number of articles, and it received 70.88 points, which 
was about 2.1% of the total publications of tourism. All three universities focused on tourists’ 
perceptions and behaviors. Hong Kong Polytechnic University focused on general marketing and 
destination marketing as well. Griffith University also paid attention to sustainable tourism. In 
contrast, during 2000-2009, the three prolific universities contributing to tourism research were 
Hong Kong Polytechnic University (72.60 points, 4.1%), Texas A&M (37.98 points, 2.2%), and 
Griffith University (37.33 points, 2.1%). 
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Table 7 demonstrates the top 20 countries and regions that published the most articles 
related to tourism in the six top-tier journals from 2010 to 2019. Among them, the United States 
contributed the most and had the highest score of 657.08, which was 19.6% of the total 
publications in tourism research. The United Kingdom was the second-highest contributor to the 
publications and got 414.75 points, which was 12.4% of the total tourism research. Australia was 
the third-highest contributor to the publications and had 411.08 points, which was 12.2%. These 
three countries received 1482.92 points, which was about 44.2% of the total points in tourism 
research. In contrast, the United States (476.57 points), United Kingdom (242.07 points), and 
Australia (218.53 points) were the most prolific countries and regions contributing to tourism 
research from 2000 to 2009.  
Hospitality and Tourism Research Rankings from 2010 to 2019 
In the next step, the hospitality and tourism studies were combined for analysis. Table 8 
shows the ranking of the top 100 authors who contributed to hospitality and tourism research 
published in the six top-tier journals from 2010 to 2019. Their total score was 834.47, which was 
about 15.7% of the total points of hospitality articles. Park et al. (2011) reported that from 2000 
to 2009, the total score of the 100 top authors was 647.11 which was 22.8% of the total points of 
hospitality and tourism articles during that period. SooCheong (Shawn) Jang, Rob Law, Anna 
Mattila, Heesup Han, and A. George Assaf were the top five prolific authors of hospitality and 
tourism research during the second decade of the new millennium. SooCheong (Shawn) Jang, 
Anna Mattila, and Heesup Han primarily focused on hospitality research. A. George Assaf paid 
more attention to tourism research. Rob Law contributed research in hospitality and tourism 
almost equally. 
Table 9 shows the top 100 universities that published the most hospitality and tourism 
articles in the six top-tier journals from 2010 to 2019. The 100 universities received 2775.74 
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points, which was about 52% of the total points in the hospitality and tourism research. In 
contrast, the top 100 universities generated 1770.65 points, which was about 62.5% of the total 
points for hospitality and tourism research during 2000-2009. From 2010 to 2019, Hong Kong 
Polytechnic University contributed the most, and it received the highest score of 256.42 points, 
which was 4.4% of the total hospitality and tourism research. Griffith University contributed the 
second-highest number of articles, and it received 104.93 points, which was 2% of the total score 
for hospitality and tourism research. Purdue University contributed the third-highest number, and 
it received a score of 103.42, which was about 1.9% of the total publications of hospitality and 
tourism research. Purdue University primarily focused on hospitality research. Griffith 
University published more tourism studies compared to hospitality research. Hong Kong 
Polytechnic University paid almost equal attention to hospitality and tourism research. However, 
according to Park et al. (2011), from 2000 to 2009, the three most prolific universities 
contributing to hospitality and tourism research were Cornell University (702.69 points), Hong 
Kong Polytechnic University (137.01 points), and Pennsylvania State University (67.82 points). 
Table 10 demonstrates the top 30 countries and regions that published the most 
hospitality and tourism articles in the six top-tier journals from 2010 to 2019. Among them, the 
United States contributed the most and got the highest scores of 1510.57, which was 28.2% of 
the total publications of hospitality and tourism research. The United Kingdom was the second-
highest contributor to the publications and earned 502.10 points, which was 9.4% of the total 
publications of hospitality and tourism. Australia was the third-highest contributor to the 
publications and got 497.23 points, which was 9.3%. These three countries and regions gained 
2509.90 points, which was about 46.8% of the total points in hospitality and tourism research. In 
contrast, Park et al. (2011) reported that the United States (1115.77 points, 39.4%), Hong Kong 
33 
SAR (329.85 points, 11.6%), and United Kingdom (273.03 points, 9.6%) were the most prolific 
countries and regions contributing to hospitality and tourism research from 2000 to 2009. 
In order to provide a more detailed and comprehensive result, table 11, table 12, and table 
13 shows the author, universities, and countries and regions rankings of hospitality and tourism 
research sort of the number of publications. 
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Table 2. Author Ranking and Research Areas of Hospitality from 2010 to 2019 
 Author’s name Score ACF EDU ENV FSM HRM IT/MIS LAW MKT ORM STM OTH Number of publications 
1 SooCheong (Shawn) Jang 32.18  4.33   1.25  4.83  0.20    8.37  4.33  8.87   69 
2 Anna S. Mattila 22.53  0.25  0.20  0.33  1.50  1.08  1.33   10.08  1.75  4.17  1.83  54 
3 Rob Law 13.58      1.33  4.17   4.83  1.42  0.50  1.33  43 
4 Seoki Lee 12.87  3.25   0.58  0.25  0.87  0.50   0.75  3.75  2.92   36 
5 Heesup Han 12.07    3.08  0.87  1.00    5.28  0.25  1.08  0.50  33 
6 Ming-Hsiang Chen 11.17  5.83        1.00  2.25  2.08   17 
7 Juan M. Madera 9.33      9.00    0.33     19 
8 Manisha Singal 9.00  3.92   0.33      0.58  1.17  2.25  0.75  18 
9 Seul Ki Lee 8.58  1.00    0.25     2.00  2.00  3.33   17 
10 Michael Lynn 8.53     2.20     4.33  1.00  1.00   13 
11 Li Miao 8.40    1.00  1.08  0.75    1.28  0.75  1.20  2.33  21 
12 Alice H. Y. Hon 7.83    0.17   6.67    1.00     14 
13 Sunghyup Sean Hyun 7.58    0.50  0.50  0.33    4.92   1.33   16 
14 Woo Gon Kim 7.48    0.83  0.92  2.90    1.67  0.83  0.33   23 
15 Yang Yang 7.08  0.50        1.67  2.33  2.25  0.33  19 
16 Hailin Qu 6.81  0.33  0.33  0.14   4.08    1.33  0.25  0.33   19 
17 Lydia Hanks 6.58    0.33  0.58  0.33    4.17  0.50  0.33  0.33  18 
18 A. George Assaf 6.45   0.25  0.33  0.25     2.08  1.70  0.33  1.50  17 
19 Sarah Tanford 6.33      1.00    3.67  0.67  1.00   15 
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Table 2 Continued 
 Author’s name Score ACF EDU ENV FSM HRM IT/MIS LAW MKT ORM STM OTH Number of publications 
20 Kwangmin Park 6.17  1.33        0.83  1.00  3.00   13 
21 John W. O’Neill 6.08  1.50     2.08     1.50  0.50  0.50  11 
22 Lu Zhang 5.67    0.33    0.33   3.00   1.67  0.33  13 
23 Dogan Gursoy 5.58      2.00  1.33  0.33  1.58  0.33    13 
24 Anthony F. Lucas 5.50         2.00  3.50    8 
24 Zachary W. Brewster 5.50     1.00  1.50    0.50  1.50  0.50  0.50  8 
26 Cristian Morosan 5.33       3.33   2.00     9 
26 Hye Hyun Yoon 5.33     0.33  4.00    0.50  0.50    11 
26 Hyo Sun Jung 5.33     0.33  4.00    0.50  0.50    11 
29 Basak Denizci Guillet 5.20  0.33      0.33   2.03  0.92  1.33  0.25  15 
30 IpKin Anthony Wong 5.12      1.12    1.50  1.50  1.00   10 
31 Vincent P. Magnini 4.92  0.50    0.33  0.67    2.33  0.33  0.75   14 
32 Eric S. W. Chan 4.78    1.50   1.33    1.00  0.25  0.70   10 
33 Dennis Reynolds 4.73  0.33  0.40  1.17  1.25  0.25    0.83   0.50   13 
34 Nathaniel D. Line 4.67    0.33  0.83  0.33    1.83  0.50  0.33  0.50  13 
35 Liang (Rebecca) Tang 4.58       0.33   2.58   1.67   12 
36 Amrik Singh 4.50  4.00        0.50     5 
36 Cindy Yoonjoung Heo 4.50    0.25      0.83  1.83  1.58   9 
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Table 2 Continued 
 Author’s name Score ACF EDU ENV FSM HRM IT/MIS LAW MKT ORM STM OTH Number of publications 
36 Donghee Kim 4.50    1.00    3.00  0.50  9 
39 Hyun Jeong Kim 4.42   0.33  1.67   1.58 0.50  0.33 11 
40 Alex M. Susskind 4.37   1.00 2.33 0.20   0.50 0.33   7 
41 Priyanko Guchait 4.33    0.33 2.33   0.50 0.33 0.83  11 
41 Fevzi Okumus 4.33 0.20    1.17   0.45 0.75 1.57 0.20 17 
41 Osman M. Karatepe 4.33     4.33       7 
44 Levent Altinay 4.20  0.25   0.33   1.25 1.83 0.53  11 
45 Xinyuan (Roy) Zhao 4.09 0.25  0.14  2.58   0.53 0.58   13 
46 Céline Jacob 4.08    1.75 0.33   1.00 0.50 0.50  10 
46 Nicolas Guéguen 4.08    1.75 0.33   1.00 0.50 0.50  10 
46 Chiang-Ming Chen 4.08 0.50    0.25   1.58 1.00 0.75  10 
49 Gary M. Thompson 4.00 1.00        3.00   4 
49 Rajib Lochan Dhar 4.00   0.50  3.50       5 
Note: ACF = accounting and finance; EDU = education; ENV = green and environmental issue; FSM = food service management; HRM = human resource management; IT/MIS = information 
technology and management information system; LAW = legal issue; MKT = marketing; ORM = operating management; STM = strategic management; OTH = others. 
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Table 3. University Ranking and Research Areas of Hospitality from 2010 to 2019 
 University/Firm Score ACF EDU ENV FSM HRM IT/MIS LAW MKT ORM STM OTH Number of publications 
1 HK Poly U. 111.73  3.40  0.50  7.38  2.33  27.45  8.92  1.00  28.78  12.92  10.32  8.73  181 
2 Pennsylvania State University 75.23  5.17  0.20  1.00  6.75  10.45  2.33   23.75  11.25  11.67  2.67  123 
3 Purdue University 70.03  6.33  1.25  2.75  11.50  2.13    19.42  8.18  14.80  3.67  103 
4 Cornell University 66.38  9.17  2.33  4.18  7.50  7.62   1.00  14.33  12.58  6.67  1.00  98 
5 University of Central Florida 50.33  1.87   1.33  6.57  10.85  1.33   10.53  8.25  7.07  2.53  91 
6 University of Houston 42.78  1.92  0.25  0.50  1.83  20.92  4.67   9.50  2.37  0.83   62 
7 Florida State University 38.53  1.50   3.83  5.12  10.92    11.00  4.00  2.17   57 
7 Virginia Tech 38.33  7.00   1.67  1.42  5.75  2.33   10.58  4.17  3.17  2.25  65 
9 University of Nevada, Las Vegas 37.87  0.50   1.50  1.75  8.78  0.33   14.50  6.17  3.67  0.67  60 
10 Kyung Hee University 33.90  1.83   1.25  2.75  13.23  1.00   9.42  2.92  1.50   55 
11 Temple University 33.58  4.75   0.75  0.75  4.67  1.17   8.08  4.83  8.25  0.33  69 
12 Washington State University 28.57  3.17  0.20  3.33  2.17  6.25  1.33  0.67  7.77  1.58  1.43  0.67  48 
13 Sun Yat-Sen University 27.41  1.25   0.86  2.50  9.88  0.33   5.17  3.50  3.25  0.67  55 
14 Sejong University 25.48  1.33   2.50  1.45  2.00  0.33   8.78  2.67  6.42   56 
15 Griffith University 24.32  2.50  0.50  1.25  2.00  6.15    7.50  2.25  0.67  1.50  39 
16 University of Massachusetts 20.40   1.08  0.67  1.08  1.17  1.00  1.00  8.33  2.57  1.67  1.83  41 
17 Michigan State University 18.52  2.00  0.50  0.33  0.33  1.93  0.33   8.33  2.08  2.67   30 
18 Oklahoma State University 18.45  1.50  0.33  0.50  1.70  6.58    4.17  1.00  2.67   39 
19 Iowa State University 17.25   1.00  1.00  2.58  2.83  0.67   5.50   3.67   28 
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Table 3 Continued 
 University/Firm Score ACF EDU ENV FSM HRM IT/MIS LAW MKT ORM STM OTH Number of publications 
20 University of Macau 14.63  1.25     6.50   1.00  5.13  0.50  0.25   21 
21 Oxford Brookes University 14.62   0.75  0.50  1.25  1.17    2.08  7.00  0.87  1.00  24 
22 University of South Carolina 12.12  0.50  0.25   2.50  1.08   0.67  5.45  0.67  1.00   25 
23 University of Queensland 12.05  1.00  0.20  0.33  0.50  2.77  1.00   2.67  1.83  0.75  1.00  21 
23 Ohio State University 12.02   0.20  0.33  1.50  3.50  1.00   3.95  0.33  1.20   25 
25 ULPGC 11.67    0.67   3.00  1.00   3.50  3.00  0.50   14 
26 Bournemouth University 11.00     2.00  2.92  0.50   1.08  1.33  2.17  1.00  19 
27 Ming Chuan University 9.93    1.48  1.00  2.28  0.33   3.83   1.00   19 
28 Dong-A University 9.53  1.00   1.33  1.37     3.92   1.42  0.50  22 
29 University of South Australia 9.45     1.92  3.00    1.53  3.00    14 
30 National Chi Nan University 9.00  1.00     2.83    2.83  1.00  1.08  0.25  16 
30 University of Alicante 9.00    2.00   2.00    1.00  2.00  1.00  1.00  9 
32 University of Denver 8.95  4.00    0.25  0.50  0.50   2.37   1.33   17 
33 Université de Bretagne-Sud 8.83     3.83  1.00    2.00  1.00  1.00   10 
34 Ecole Hoteliere de Lausanne 8.67     1.00  2.17  2.00   2.00   1.50   12 
35 Kansas State University 8.45    1.50  3.17  2.58    1.20     13 
36 E.Mediterranean 7.58      7.58        9 
36 
National Chung Cheng 
Univeristy 
7.58  3.33        1.00  1.75  1.50   10 
38 HES-SO 7.50  1.00     2.08    1.92  1.00  1.50   12 
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Table 3 Continued 
 University/Firm Score ACF EDU ENV FSM HRM IT/MIS LAW MKT ORM STM OTH Number of publications 
39 University of Delaware 7.42       1.00   3.58  1.67  1.17   12 
40 Universidad de Málaga 7.25  1.00     3.75    0.50  1.00  1.00   8 
41 
California State Polytechnic 
University 
7.17  0.75   1.50  0.58   0.33   2.83  0.33  0.50  0.33  19 
41 National Chiayi University 7.17      5.00    1.83   0.33   14 
43 University of Missouri 7.00  0.50  0.33  1.00  1.00  1.33    1.17  1.67    12 
44 
Florida International 
Univeristy 
6.92    0.33  1.00     3.92  0.67  1.00   13 
45 Texas Tech University 6.83   1.33   0.92  0.25  0.33   1.00  1.00  2.00   14 
46 
Hong Kong Baptist 
University 
6.75      4.75    1.00  1.00    11 
47 University of Florida 6.58     1.00  0.25    2.50  0.75  2.08   13 
48 Pusan National University 6.33     0.50     3.17  0.83  1.83   12 
49 
University of New 
Hampshire 
6.25  1.00   1.50  1.17  2.00    0.58     9 
50 University of Surrey 6.20     0.75  1.62    1.58  1.25  1.00   14 
Note: ACF = accounting and finance; EDU = education; ENV = green and environmental issue; FSM = food service management; HRM = human resource management; IT/MIS = information 
technology and management information system; LAW = legal issue; MKT = marketing; ORM = operating management; STM = strategic management; OTH = others; HK Poly U.= The Hong Kong 
Polytechnic University; Virginia Tech = Virginia Polytechnic Institute and State University; ULPGC = Universidad de Las Palmas de Gran Canaria; E.Mediterranean = Eastern Mediterranean 
University; HES-SO = HES⁠-⁠SO University of Applied Sciences and Arts Western Switzerland. 
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Table 4. Country/Region Ranking and Research Areas of Hospitality from 2010 to 2019 
 Country/Region Score ACF EDU ENV FSM HRM IT/MIS LAW MKT ORM STM OTH Number of publications 
1 USA 853.48 58.28 16.23 36.68 83.15 149.23 30.83 5.67 246.37 101.57 103.02 22.45 1022 
2 Taiwan 150.50 5.67 0.75 15.92 8.92 47.25 2.08  32.00 15.08 21.58 1.25 171 
3 Hong Kong 129.78 3.40 1.83 8.25 2.83 35.30 9.42 1.00 32.45 14.42 11.65 9.23 206 
4 Korea 114.48 4.17  8.17 13.22 21.88 3.00  38.22 10.42 14.92 0.50 178 
5 Spain 108.53 8.50  8.57 1.00 22.75 3.00  25.42 16.17 19.18 3.75 122 
6 Mainland China 103.20 3.58 0.58 3.08 4.37 37.78 3.33  25.13 12.00 11.33 2.00 180 
7 UK 87.35 1.50 2.50 3.50 6.17 20.03 1.17  19.23 18.62 9.03 5.00 141 
8 Australia 86.15 3.75 2.40 4.72 8.50 21.67 2.00  19.55 13.32 4.75 5.50 125 
9 Macao 35.32 1.25   1.00 16.60  1.00 10.80 2.00 2.42 0.25 49 
10 Italy 32.43 3.00  2.75 3.75    6.78 7.08 6.67 2.20 45 
11 Turkey 30.13 1.73  0.25  11.67   3.20 3.67 7.17 2.45 46 
12 Switzerland 25.20 2.00   1.00 5.28 2.00  5.17 4.00 5.75  39 
13 India 19.48 1.00  3.00  4.73   6.75 3.17 0.83  25 
14 France 18.75   1.00 6.00 2.00 1.00  4.75 2.50 1.50  24 
14 Portugal 18.75 2.67  1.00  1.33   7.75 4.00 1.33 0.67 26 
16 New Zealand 18.27  0.20 0.25 1.40 5.83  1.33 4.00 2.00 2.50 0.75 30 
17 Israel 13.92    1.00 4.00 1.00 1.00 3.33 1.33  2.25 16 
18 Malaysia 13.27   0.67 1.20 4.03   4.03 3.00 0.33  20 
19 Canada 10.50 0.50  0.58 1.00 0.50   4.92 1.67 1.33  17 
20 Austria 10.08 1.00  1.33  1.67 0.33  1.67 4.08   15 
Note: ACF = accounting and finance; EDU = education; ENV = green and environmental issue; FSM = food service management; HRM = human resource management; IT/MIS = information 
technology and management information system; LAW = legal issue; MKT = marketing; ORM = operating management; STM = strategic management; OTH = others. 
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Table 5. Author Ranking and Research Areas of Tourism from 2010 to 2019 
 Author’s name Score ATT CSM DMKT DVP ECO EDU GEO GMKT IMG IT MICE PLN PPL SCM SEG SIT SMT SUT TPB OTH 
Number of 
publications 
1 Rob Law 14.65  0.33 1.92 0.25 1.00   1.73  1.67  0.92       3.25 3.58 46 
2 Xiang (Robert) Li 13.85 0.58  3.08     1.78 1.70 0.25 0.67     1.33   3.37 1.08 37 
3 Kyle M. Woosnam 13.10 0.25  0.67 0.40 0.58   0.67  1.00 0.50     1.00 1.00 0.25 2.78 4.00 30 
4 Haiyan Song 13.03  0.58 1.42 1.83 3.53   1.58 0.50 0.25 0.25 1.00 0.33 0.58   0.33  0.25 0.58 39 
5 Bob McKercher 12.28 0.50  1.42 0.33  0.25  1.53  0.50  0.50 0.50  1.00 0.50   1.75 3.50 25 
6 Sara Dolnicar 11.58  0.92 1.25     3.50       0.58   1.17 2.33 1.83 30 
7 A. George Assaf 11.03   2.58    1.33 1.17 0.25 0.50  0.50       2.53 2.17 27 
8 Chris Ryan 10.42   1.83 1.00  0.33  0.58   0.50 0.33    3.00   2.00 0.83 26 
9 Ralf Buckley 9.70 0.50 2.00 0.20     0.33        1.83  2.00 1.33 1.50 14 
10 Juan L. Nicolau 9.25   1.83  0.83   0.50 1.00  0.50    1.00    3.58  17 
11 James F. Petrick 8.92 1.00  0.33  0.50 0.50  1.83 0.75       0.25   2.50 1.25 22 
12 
SooCheong (Shawn) 
Jang 
8.87 0.50 1.00 2.03  1.25   1.33   0.50 0.25    0.50   1.00 0.50 19 
13 David B. Weaver 8.42        0.33   0.50 0.33 0.33  0.33 1.00  5.33  0.25 14 
14 Gang Li 8.32   1.08 0.58 1.20   1.70  1.00  0.33       1.00 1.42 29 
15 Heesup Han 7.95   0.25     1.50 0.50       1.50   4.20  16 
16 Muchazondida Mkono 7.83        1.00  1.50         4.00 1.33 10 
17 Dogan Gursoy 7.78   0.83 0.83    1.00   0.70  0.67     0.33 2.92 0.50 24 
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Table 5 continued 
 Author’s name Score ATT CSM DMKT DVP ECO EDU GEO GMKT IMG IT MICE PLN PPL SCM SEG SIT SMT SUT TPB OTH 
Number of 
publications 
18 Susanne Becken 7.42  2.00 1.50       0.33     0.50   0.92 2.17  15 
19 
Songshan (Sam) 
Huang 
7.07 0.53  0.33 0.33 0.83   0.33        0.33   3.37 1.00 18 
20 
Svetlana 
Stepchenkova 
6.95 0.33 0.33 2.87     0.83 1.00 0.58 0.50        0.50  17 
21 Robin Nunkoo 6.75   0.50 0.33 0.50      0.50  2.33   0.83   1.75  15 
22 Brent Ritchie 6.73 0.20 2.00 0.25 0.17 0.25   0.25   0.58     1.00 0.20  1.08 0.75 23 
23 Philip L. Pearce 6.37 0.50       1.50        0.33 0.50  3.53  12 
24 Yang Yang 6.33   0.67  0.83  0.50 0.75  0.50    0.50  1.00   1.25 0.33 17 
25 Choong-Ki Lee 6.32   0.33     0.58   1.25     0.50 0.25  3.40  22 
26 Kam Hung 6.28   0.58     1.00 0.50       0.50   2.20 1.50 15 
27 Bing Pan 6.12   3.00 0.25     0.20 1.08  0.25       1.00 0.33 14 
28 Larry Dwyer 6.03   1.78  1.67  0.67 0.33     1.00   0.25   0.33  19 
29 John Tribe 5.95      0.25  1.00    0.33    0.33  0.20 0.33 3.50 13 
30 IpKin Anthony Wong 5.62   1.50 0.33  0.33  0.20   0.67     1.50   1.08  15 
31 
Konstantinos 
Andriotis 
5.50  1.00       0.50       2.00   1.50 0.50 7 
32 Bill Bramwell 5.33    1.50 0.50        1.50   0.33  1.00  0.50 10 
33 Sangwon Park 5.17  0.33 1.17     1.50 0.50       0.33   1.00 0.33 12 
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Table 5 continued 
 Author’s name Score ATT CSM DMKT DVP ECO EDU GEO GMKT IMG IT MICE PLN PPL SCM SEG SIT SMT SUT TPB OTH 
Number of 
publications 
34 Daniel R. Fesenmaier 5.08    2.58      0.50   0.67   0.25        0.75  0.33  14 
35 Honggang Xu 4.92    1.58  1.00     0.67      0.50    0.33    0.83   12 
35 Scott McCabe 4.92    0.58   0.33    1.08         0.33    2.58   14 
37 Nancy Gard McGehee 4.87    0.25  0.33    0.17       0.25    1.83   0.83  0.95  0.25  13 
38 Ching-Fu Chen 4.83    0.50   0.33  0.50           0.50  1.00   2.00   10 
38 Sheng-Hshiung Tsaur 4.83     0.33   0.83   0.50         0.33  1.00   1.33  0.50  11 
40 B. Bynum Boley 4.78    0.17   0.33    0.33   0.33   0.50       1.75  1.37   15 
41 Iis P. Tussyadiah 4.75  0.33   0.58     0.50  1.00   0.50   1.00        0.83   10 
41 Dallen J. Timothy 4.75     0.50   1.00   0.33      0.50    1.83    0.58   10 
43 Egon Smeral 4.67    0.33   2.00    0.33            1.00  1.00  6 
44 Nigel Morgan 4.62  0.33   0.25  0.33  0.33        0.33     1.25    1.00  0.78  15 
45 
Bongkosh 
Rittichainuwat 
4.58   2.00          0.50      0.75    1.33   7 
45 Ming-Hsiang Chen 4.58   1.00   1.00  2.00    0.33            0.25   6 
47 Robertico Croes 4.53    2.03  1.00  0.83    0.67              9 
48 Gyan P. Nyaupane 4.50    1.00           0.50    1.17   0.83  0.50  0.50  10 
48 Honggen Xiao 4.50     0.50  0.67  0.25           0.25    1.00  1.83  11 
48 Ya-Yen Sun 4.50    0.25         0.25        4.00    7 
Note: ACF = accounting and finance; EDU = education; ENV = green and environmental issue; FSM = food service management; HRM = human resource management; IT/MIS = information 
technology and management information system; LAW = legal issue; MKT = marketing; ORM = operating management; STM = strategic management; OTH = others. 
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Table 6. University Ranking and Research Areas of Tourism from 2010 to 2019 
 University Score ATT CSM DMKT DVP ECO EDU GEO GMKT IMG IT MICE PLN PPL SCM SEG SIT SMT SUT TPB OTH 
Number of 
publications 
1 HK Poly U. 144.68  1.17  3.75  18.25  5.08  8.20  2.00  0.67  17.88  5.67  5.50  6.42  4.08  4.75  0.58  1.00  7.83  1.50  1.32  33.28  15.75  264 
2 Griffith University 80.62  0.83  7.33  5.10  1.17  2.83  0.83    8.58  2.33  2.67  4.75  1.00  1.00    2.27  4.58  2.25  15.08  15.00  3.00  118 
3 
University of 
Queensland 
70.88  1.60  5.67  8.08  1.67  1.75  1.98  0.25  6.90    0.90  6.33    0.67    1.92  7.67  1.60  5.43  12.72  5.75  118 
4 
University of 
Surrey 
57.18  0.33  1.92  7.37  2.83  4.62  0.50    7.00    0.25  2.50  1.00  1.92  1.00    3.67  0.20  1.77  13.20  7.12  116 
5 
Bournemouth 
University 
43.05    1.00  9.42  2.75  2.08  0.50    2.00  0.67  2.17  4.33  1.25  1.55    0.58  4.67  0.50  3.20  6.38    74 
6 
Sun Yat-Sen 
University 
41.25  0.67  3.00  8.00  2.67  1.67  1.17    4.42      1.83    1.50  1.67    1.75    0.33  12.08  0.50  74 
7 
Texas A&M 
University 
39.83  1.50  0.25  2.75  1.20  2.83  1.00    5.67  0.75  1.00  2.58  0.50      0.50  1.33  3.00  0.75  7.47  6.75  71 
8 
University of 
Florida 
37.48  1.67  9.35  8.03  1.00  0.83    1.00  2.67  2.00  2.33  1.83          2.10  0.33    4.33    60 
9 
University of 
Otago 
37.23    1.25  3.92  1.50  1.25    1.50  2.25  0.20  1.83    0.50  1.00      3.28    6.33  7.92  4.50  55 
10 Purdue University 33.38  1.00  3.58  9.13    2.33    0.50  3.27  1.08    0.70  0.50  0.25    0.25  2.70      6.92  1.17  58 
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Table 6 Continued 
 University Score ATT CSM DMKT DVP ECO EDU GEO GMKT IMG IT MICE PLN PPL SCM SEG SIT SMT SUT TPB OTH 
Number of 
publications 
11 Temple University 33.33 0.58  7.33  0.33  1.50 3.83 1.67 0.75 0.33 0.25  0.50  4.67 0.25  9.25 2.08 67 
12 UCF 30.20 0.20  6.12 1.20 1.50   3.95 1.25 1.75 2.50    1.25 1.37 0.67 0.58 4.45 3.42 57 
13 Virginia Tech 29.80 0.33  1.95 1.67   0.67 3.85 1.17 1.42 1.20  0.25   2.25  3.00 8.97 3.08 58 
14 U. of Waikato 28.28 1.00  3.67 1.53  1.81  2.08   0.50 0.67 1.00   5.93 1.00  4.42 4.67 47 
15 Pennsylvania State 27.00 0.50 1.50 4.33 4.58    5.17  0.83 0.67   0.25  2.83   5.50 0.83 44 
16 
Arizona State 
University 
25.83   3.50 1.17  1.00  0.67   0.25  1.00   8.92  4.17 3.50 1.67 42 
17 
University of South 
Carolina 
22.30 0.33 0.50 2.33 1.08 0.53   2.77 2.95 0.33 1.60     0.90  0.67 6.13 2.17 48 
18 ULPGC 21.83 0.33 1.00 5.50 1.33 2.50  1.00 1.00 1.00 0.33  1.50    2.00   3.33 1.00 29 
19 Washington State 21.73  1.50 3.00 0.83    1.50  0.50 1.37 1.00 1.00   0.67  0.58 7.78 2.00 46 
20 Monash University 21.33   3.58 1.67 1.08 1.00 0.83 1.33 1.00  1.00 0.50 1.17  0.33 2.58  1.50 3.50 0.25 38 
21 
Kyung Hee 
University 
21.32 1.00  0.33     2.75 2.67 1.25 1.83     3.42 0.75  7.32  37 
22 B-GUN 18.25 1.00  2.42 0.25 1.00 0.50 0.50 1.67 1.00 0.50   1.00   2.33 1.00 0.50 4.58  25 
23 
Southern Cross 
University 
17.20  0.75 1.17 0.17 1.25 1.10 1.27 0.33  1.50 1.00     1.33  0.50 4.00 2.83 28 
24 Sejong U. 17.15   1.08 0.50 0.50   2.67 0.50  1.50     2.15  0.25 7.75 0.25 33 
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Table 6 Continued 
 University Score ATT CSM DMKT DVP ECO EDU GEO GMKT IMG IT MICE PLN PPL SCM SEG SIT SMT SUT TPB OTH 
Number of 
publications 
25 
University of 
Alicante 
16.92   1.83  3.83  1.00 2.75 1.00   1.00 0.75  1.00   1.00 2.75  22 
26 Victoria 16.07   1.50 2.50 2.33 0.14 0.33 0.33  1.50 0.33  0.33 0.50  1.28 0.50 1.68 2.46 0.33 32 
27 
University of 
Waterloo 
15.83 0.33 0.33 2.33     2.50   0.25  1.33   0.75  1.92 3.08 3.00 31 
28 
National Cheng 
Kung University 
15.75   2.25  0.33 0.50  0.67   0.25     2.00 1.50 4.75 3.50  22 
29 U. of Strathclyde 15.62 0.33  0.33 0.92 1.00 2.00  0.33    1.00 0.33   4.92 1.25  3.03 0.17 27 
30 
University of New 
South Wales 
15.40   2.62  2.75  1.78 1.33  1.00 0.83  2.33  0.50 0.25   1.00 1.00 28 
31 
University of South 
Australia 
15.09 0.53  4.75 0.67 0.33 0.14  1.00 0.50  1.00       0.50 4.67 1.00 30 
32 
James Cook 
University 
14.87 1.50 1.83   1.00 0.75  1.50   0.33     1.00 0.50 0.25 5.20 1.00 25 
33 UNLV 14.82   1.17     4.87 1.50 1.00 1.70 1.00 0.25   2.33  0.33 0.67  24 
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Table 6 Continued 
 University Score ATT CSM DMKT DVP ECO EDU GEO GMKT IMG IT MICE PLN PPL SCM SEG SIT SMT SUT TPB OTH 
Number of 
publications 
34 Indiana University 14.67   1.00 1.00    3.08        2.00 0.75 1.67 3.58 1.58 22 
35 
Middlesex 
University 
14.33   0.58 0.33 0.25  0.25 0.83 1.33 0.67   1.00   3.92  0.67 3.00 1.50 26 
36 
Zhejiang 
University 
13.43 0.50 1.33 0.25 0.67 1.00   1.75  0.33 0.33 0.33   0.50 0.20  0.20 5.53 0.50 28 
37 
University of 
Macau 
13.42   1.83  2.00   2.00 0.33 0.25 1.00      0.33  4.00 1.67 25 
38 Oxford Brookes 13.17  2.25 1.33 0.33 1.00 0.92  1.33 0.67 0.17       0.17 2.67 1.33 1.00 23 
39 
La Trobe 
University 
12.92   1.83 1.50   1.00 1.67  0.25 0.33 0.33 1.00   2.33  0.50 1.67 0.50 22 
39 Michigan State 12.92 0.50 0.17 0.25 1.17 1.50   1.00    1.50 1.00   0.25 1.00 1.25 3.33  22 
41 
University of 
Seville 
12.65  0.40  0.25 2.00   2.00  2.00      1.00 1.00  2.00 2.00 15 
42 
University of the 
Balearic Islands 
12.50  1.67 4.00     1.00    1.00      1.67 1.00 2.17 15 
42 
Ming Chuan 
University 
12.50  0.33   1.00 1.00  1.83 0.33 0.25 1.00      3.00 0.92 2.33 0.50 19 
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Table 6 Continued 
 University Score ATT CSM DMKT DVP ECO EDU GEO GMKT IMG IT MICE PLN PPL SCM SEG SIT SMT SUT TPB OTH 
Number of 
publications 
44 
Cyprus University 
of Technology 
12.42  1.00   0.75    1.00       2.67   6.00 1.00 14 
45 
U. of 
Massachusetts 
12.20 0.33  1.33    1.67 1.33 0.50 0.50  0.50       3.53 2.50 28 
46 
MODUL 
University 
12.00   0.58  1.00   2.00  2.00         3.25 3.17 15 
47 Nanjing University 11.98 0.75  1.42     1.00  1.00      2.00  0.71 3.85 1.25 18 
48 
College of 
Charleston 
11.85  0.25 3.75     1.17 0.60 0.25  1.25  1.00  1.50   1.75 0.33 20 
49 
University of 
Bologna 
11.83   5.33  1.50   1.00   1.00 2.00    1.00     14 
50 Deakin University 11.60     2.50   1.35  1.00 0.67 0.67    1.50 0.33  2.42 1.17 21 
Note: ATT = attraction management; CSM = crisis and safety management; DMKT = destination marketing and management; DVP = tourism development; ECO = economic impact and econometrics; 
EDU = education; GEO = geographical issue; GMKT = general marketing; IMG = image and branding; IT = information technology; MICE = meetings, incentives, conventions, and exhibitions 
including festival and fair; PLN = tourism planning; PPL = politics, policy, legal, and governmental issue; SCM = supply chain management; SEG = segmentation; SIT = special interests tourism such 
as heritage, farm, cultural, wine, or food tourism; SMT = service management; SUT = sustainable tourism and ecotourism; TPB = tourists’ perception and behavior; OTH = others; U. = University; UCF 
= University of Central Florida; B-GUN = Ben-Gurion University of the Negev; UNLV = University of Nevada, Las Vegas; ULPGC = University of Las Palmas de Grad Canaria. 
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Table 7. Country/Region Ranking and Research Areas of Tourism from 2010 to 2019 
 
Country/ 
Region 
Score ATT CSM DMKT DVP ECO EDU GEO GMKT IMG IT MICE PLN PPL SCM SEG SIT SMT SUT TPB OTH 
Number of 
publications 
1 USA 657.08  10.20  25.17  98.38  21.70  33.28  5.25  9.17  76.02  20.72  17.50  24.83  11.42  10.00  3.25  4.00  71.86  9.58  34.96  127.54  42.25  876 
2 UK 414.75  8.40  10.67  40.65  21.23  23.35  9.89  3.25  38.58  6.42  9.37  29.95  13.33  11.55  1.00  1.58  53.67  7.45  22.53  68.65  33.23  581 
3 Australia 411.08  5.00  25.75  46.70  12.92  19.25  6.08  6.33  41.95  6.08  10.32  17.75  3.75  8.40  1.00  6.85  44.75  11.55  34.12  79.20  23.33  552 
4 Spain 224.23  0.33  6.40  39.02  12.17  19.38  0.67  5.00  27.17  11.17  9.83  6.17  8.00  4.83  0.75  1.00  12.42  3.00  16.00  32.17  8.77  260 
5 
Mainland 
China 
205.75  4.25  9.17  22.57  14.46  12.67  2.17  0.50  18.32  2.43  9.77  7.08  2.75  5.08  2.92  0.50  16.75  4.00  11.22  51.07  8.08  325 
6 Hong Kong 162.22  1.17  3.75  19.08  5.83  9.20  2.00  0.67  19.88  6.67  6.28  8.08  4.42  4.75  0.83  1.00  8.83  2.75  1.32  38.28  17.42  288 
7 Taiwan 144.38  1.00  6.58  12.25  6.50  10.28  5.25   13.08  1.78  3.25  4.03  1.50  3.00  2.00  2.00  13.95  10.00  16.17  29.00  2.75  178 
8 
New 
Zealand 
111.04  1.20  2.75  14.78  3.78  3.33  4.02  2.00  8.52  0.20  2.83  1.00  5.42  3.17  0.50  1.33  11.85  1.50  6.67  22.10  14.08  167 
9 Korea 88.88  1.50   4.57  1.00  4.83  1.00   12.42  4.33  2.25  5.92  2.25     11.77  3.92  1.63  29.92  1.58  131 
10 Italy 83.05  1.00  0.50  18.95  2.00  7.42   4.00  10.17  1.00  2.92  5.83  5.00  1.75   1.92  7.71   3.13  8.75  1.00  101 
11 Canada 67.69  0.33  0.58  6.17  3.92  1.83  2.00  1.33  7.42  0.20  0.25  2.48  0.50  1.98    6.97  2.42  7.24  16.07  6.00  110 
12 Netherlands 58.86  0.50  2.25  6.60  2.83  3.17  0.83   2.00  1.33  1.00   2.67  3.05   0.33  9.26  1.00  3.03  14.17  4.83  79 
13 Israel 50.17  1.33  2.00  4.67  0.75  2.00  1.50  0.50  2.17  1.00  1.00    2.00   0.50  10.17  1.00  3.00  14.25  2.33  62 
14 Austria 44.77   4.42  7.92   3.65   0.67  4.33  1.80  2.00  0.20  1.50    0.83  3.33  1.00  0.33  8.45  4.33  66 
15 Norway 43.42  0.33  2.00  5.00  3.00   2.00   4.70   0.60      2.33  3.83   2.60  14.52  2.50  54 
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Table 7 Continued 
 
Country/ 
Region 
Score ATT CSM DMKT DVP ECO EDU GEO GMKT IMG IT MICE PLN PPL SCM SEG SIT SMT SUT TPB OTH 
Number of 
publications 
16 Macao 43.20  0.83  0.50  6.25  1.67  4.50  1.00   2.87  0.67  1.75  3.83  1.50   0.25   4.75  1.83   9.33  1.67  71 
17 Malaysia 41.06  1.67  1.75  5.00  6.80  2.00  1.00   1.33  0.33      1.00  0.65  7.13  1.00  1.00  9.73  0.67  51 
18 Portugal 36.03   2.00  3.00  0.75  4.37    5.08    2.00  0.50  2.50    4.33   2.42  8.58  0.50  52 
19 France 31.43   1.33  6.17  0.25  2.57   2.00  4.00    1.00      7.00  0.33  2.67  4.12   47 
20 Turkey 30.02  1.00   2.87  2.17  3.58  0.33   4.25  1.00  1.25  0.65  1.00  1.25  1.00  1.00  0.67   3.00  4.00  1.00  45 
Note: ATT = attraction management; CSM = crisis and safety management; DMKT = destination marketing and management; DVP = tourism development; ECO = economic impact and econometrics; 
EDU = education; GEO = geographical issue; GMKT = general marketing; IMG = image and branding; IT = information technology; MICE = meetings, incentives, conventions, and exhibitions 
including festival and fair; PLN = tourism planning; PPL = politics, policy, legal, and governmental issue; SCM = supply chain management; SEG = segmentation; SIT = special interests tourism such 
as heritage, farm, cultural, wine, or food tourism; SMT = service management; SUT = sustainable tourism and ecotourism; TPB = tourists’ perception and behavior; OTH = others. 
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Table 8. Author Ranking and Research Areas of Hospitality and Tourism from 2010 to 2019 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
1 SooCheong (Shawn) Jang Purdue University 32.18  8.87   2.33  26.02  4.33  3.08  5.28  41.05  88 
2 Rob Law HK Poly U. 13.58  14.65  3.42  2.67  10.30  2.17  3.83  5.85  28.23  89 
3 Anna S. Mattila Pennsylvania State University 22.53  4.00  0.67  7.20  12.92  2.00  3.25  0.50  26.53  65 
4 Heesup Han Sejong University 12.07  7.95   0.83  10.73  1.00  0.75  6.70  20.02  49 
5 A. George Assaf University of Massachusetts Amherst 6.45  11.03  3.00   4.25  0.50  3.37  6.37  17.48  44 
6 Ming-Hsiang Chen Washington State University 11.17  4.58  1.00  0.75  10.42  1.25  0.33  2.00  15.75  23 
7 Haiyan Song HK Poly U. 2.62  13.03  4.17   1.95  0.50  6.08  2.95  15.65  48 
8 Xiang (Robert) Li Temple University 0.50  13.85  1.25   0.50  1.50  5.92  5.18  14.35  39 
9 Yang Yang Temple University 7.08  6.33  1.67   3.08  0.50  3.75  4.42  13.42  36 
10 Dogan Gursoy Washington State University 5.58  7.78  2.78   4.83  1.25  1.92  2.58  13.37  37 
11 Bob McKercher HK Poly U. 0.83  12.28  3.75   1.33  0.25  2.08  5.70  13.12  27 
12 Kyle M. Woosnam University of Georgia  13.10  3.33    1.08  5.17  3.52  13.10  30 
13 Sara Dolnicar University of Queensland 1.50  11.58  7.00   0.33   4.25  1.50  13.08  34 
14 Seoki Lee The Pennsylvania State University 12.87   0.33  0.33  8.95  1.42   1.83  12.87  36 
15 Chris Ryan University of Waikato 1.00  10.42  2.42   1.25  0.50  1.67  5.58  11.42  29 
16 Juan L. Nicolau Virginia Tech University 1.67  9.25  2.83   1.67  0.33  2.50  3.58  10.92  21 
17 IpKin Anthony Wong Macao Institute for Tourism Studies 5.12  5.62   1.00  3.37  0.83  3.03  2.50  10.73  25 
18 Seul Ki Lee Sejong University 8.58  1.70   1.00  4.25  1.50  1.00  2.53  10.28  22 
19 Manisha Singal Virginia Tech University 9.00  1.00   1.00  7.42  1.08   0.50  10.00  19 
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Table 8 Continued 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
20 Ralf Buckley Griffith University  9.70 6.17    1.00 2.53 9.70 14 
21 Sunghyup Sean Hyun Pusan National University 7.58 2.00  1.50 5.08 1.00 0.50 1.50 9.58 20 
22 Woo Gon Kim Florida State University 7.48 2.00  1.00 6.65 0.67 0.25 0.92 9.48 29 
23 Juan M. Madera University of Houston 9.33   4.58 2.58 2.17   9.33 19 
24 Songshan (Sam) Huang University of South Australia 2.20 7.07 1.00 0.83 1.37 0.83 1.70 3.53 9.27 24 
25 James F. Petrick Texas A&M University 0.33 8.92 0.50    6.17 2.58 9.25 23 
26 Li Miao Oklahoma State University 8.40 0.73  0.25 5.07 3.08 0.53 0.20 9.13 24 
27 Alice H. Y. Hon HK Poly U. 7.83 1.00  3.00 4.58 1.25   8.83 16 
27 Muchazondida Mkono U. of Queensland 1.00 7.83 5.33  2.00 1.00 0.50  8.83 11 
29 Sarah Tanford University of Nevada, Las Vegas 6.33 2.50  1.75 2.83 1.75 2.00 0.50 8.83 21 
30 Gang Li Deakin University 0.40 8.32 3.08  0.20 0.33 3.12 1.98 8.72 31 
31 Michael Lynn Cornell University 8.53   1.83 4.50 2.20   8.53 13 
32 David B. Weaver Griffith University  8.42 1.58    2.17 4.67 8.42 14 
33 Hailin Qu Oklahoma State University 6.81 1.50  0.58 4.17 1.08 0.33 2.14 8.31 23 
34 Sheng-Hshiung Tsaur National Chiayi University 3.25 4.83 0.33  2.75 0.50 1.00 3.50 8.08 19 
35 Lydia hanks Florida state university 6.58 1.42  0.75 4.08 1.67 1.17 0.33 8.00 22 
36 Kam Hung HK Poly U. 1.62 6.28 0.50  2.03  1.42 3.95 7.90 20 
37 Bing Pan College of Charleston 1.67 6.12 1.08 0.33 0.67  2.67 3.03 7.78 19 
38 Choong-Ki Lee Kyung Hee University 1.37 6.32 0.67 0.33 2.28 0.58 1.67 2.15 7.68 27 
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Table 8 Continued 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
39 Jong-Hyeong Kim Sun Yat-sen University 3.58 3.83  1.00 2.58  2.83 1.00 7.42 13 
39 Susanne Becken Griffith University  7.42 1.50   0.67 2.17 3.08 7.42 15 
41 Cristian Morosan University of Houston 5.33 2.00   2.83 2.00 2.00 0.50 7.33 11 
42 Levent Altinay Oxford Brookes University 4.20 3.08 0.58  3.87  0.67 2.17 7.28 21 
43 Svetlana Stepchenkova University of Florida 0.25 6.95 0.83  0.25  3.25 2.87 7.20 18 
44 Nathaniel D. Line Florida State University 4.67 2.50  0.58 3.08 1.83 1.17 0.50 7.17 19 
45 Jin-Soo Lee HK Poly U. 2.75 4.37   4.58 1.50 0.53 0.50 7.12 19 
46 Fevzi Okumus University of Central Florida 4.33 2.70 0.25  3.02 1.23  2.53 7.03 28 
47 Basak Denizci Guillet HK Poly U. 5.20 1.75 0.33 0.67 4.37 0.50 0.83 0.25 6.95 20 
48 Sangwon Park HK Poly U. 1.75 5.17 1.58  0.83 0.33 0.83 3.33 6.92 18 
48 Vincent P. Magnini Virginia Tech University 4.92 2.00 0.50 1.50 1.75 1.92 0.58 0.67 6.92 19 
50 Robin Nunkoo University of Mauritius  6.75 2.08   1.50 1.17 2.00 6.75 15 
51 Brent Ritchie University of Queensland  6.73 2.03   0.75 1.92 2.03 6.73 23 
52 Cindy Yoonjoung Heo HES-SO 4.50 2.17 1.00  4.67  0.33 0.67 6.67 13 
53 Philip L. Pearce James Cook University 0.25 6.37 2.00  0.25 1.00 2.00 1.37 6.62 13 
54 Cathy H. C. Hsu HK Poly U. 2.83 3.75  0.67 1.83 0.83 2.08 1.17 6.58 17 
55 Kwangmin Park Sejong University 6.17 0.25  0.33 5.83 0.25   6.42 14 
56 Lu Zhang Michigan State University 5.67 0.58  1.67 3.25 0.33 0.67 0.33 6.25 15 
57 Chiang-Ming Chen National Chi Nan University 4.08 2.00 1.67  4.08   0.33 6.08 15 
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Table 8 Continued 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
57 John W. O’Neill Pennsylvania State University 6.08   2.50 2.08 1.50   6.08 11 
57 Iis P. Tussyadiah University of Surrey 1.33 4.75 0.50  1.00 1.00 2.83 0.75 6.08 12 
60 Larry Dwyer University of New South Wales  6.03 1.25    2.95 1.83 6.03 19 
61 Jinsoo Hwang Sejong University 3.08 2.92   3.92  0.50 1.58 6.00 15 
62 John Tribe University of Surrey  5.95 5.20    0.75  5.95 13 
63 Kevin Kam Fung So University of South Carolina 3.33 2.58   1.75 1.67 1.33 1.17 5.92 18 
64 Muzaffer Uysal University of Massachusetts Amherst 1.67 4.22 1.23 0.33 1.33 0.33 0.92 1.73 5.88 20 
65 Martin Falk MIT 2.33 3.50   0.83   5.00 5.83 8 
66 Alexander Josiassen 
Royal Melbourne Institute of 
Technology University 
2.12 3.62 1.83  1.42  1.45 1.03 5.73 17 
67 Ceridwyn King Temple University 3.58 2.08   2.83 1.42 1.17 0.25 5.67 17 
68 Liang (Rebecca) Tang Iowa State University 4.58 1.03   3.67 0.92 0.50 0.53 5.62 15 
69 Anthony F. Lucas UNLV 5.50   3.50 2.00    5.50 8 
69 Konstantinos Andriotis Middlesex University  5.50 4.00     1.50 5.50 7 
69 Seyhmus Baloglu University of Nevada, Las Vegas 2.50 3.00  2.17 0.33 0.67 1.00 1.33 5.50 14 
69 Zachary W. Brewster Wayne State University 5.50   2.50 2.50 0.50   5.50 8 
73 Richard R. Perdue Virginia Tech University 2.50 2.87 0.25  2.17  0.75 2.20 5.37 13 
74 Bill Bramwell Sheffield Hallam University  5.33 3.33     2.00 5.33 10 
74 Ching-Fu Chen Chen-NCKU 0.50 4.83 0.50    0.33 4.50 5.33 11 
74 Hye Hyun Yoon Kyung Hee University 5.33    4.83   0.50 5.33 11 
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Table 8 Continued 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
74 Hyo Sun Jung Kyung Hee University 5.33    4.83   0.50 5.33 11 
78 Honggang Xu Sun Yat-Sen University 0.33 4.92 1.00  0.58  0.67 3.00 5.25 13 
79 Tarik Dogru Florida State University 2.92 2.25 0.33 1.50 0.50   2.83 5.17 12 
80 Nancy Gard McGehee Virginia Tech University 0.25 4.87 2.17   0.25 0.92 1.78 5.12 14 
80 Nigel Morgan University of Surrey 0.50 4.62 3.95  0.50   0.67 5.12 16 
82 Christina Geng-qing Chi Washington State University 1.75 3.33 0.67 0.33 1.17 2.58  0.33 5.08 11 
83 Daniel R. Fesenmaier Modul University Vienna  5.08 0.67   0.33 3.58 0.50 5.08 14 
84 Robertico Croes University of Central Florida 0.50 4.53    0.50 4.00 0.53 5.03 10 
84 Stephen J. Page University of Hertfordshire 0.58 4.45   0.25  1.00 3.78 5.03 14 
86 Xinyuan (Roy) Zhao Sun Yat-Sen University 4.09 0.92  0.67 2.50 0.50 0.67 0.68 5.01 16 
87 Chih-Hsing Liu Ming Chuan University 2.95 2.00   2.70 0.50  1.75 4.95 12 
87 Eric S. W. Chan HK Poly U. 4.78 0.17   3.20 1.58  0.17 4.95 11 
87 Liping Cai Purdue University 0.75 4.20 0.83  0.58 0.67 1.17 1.70 4.95 15 
90 Scott McCabe Nottingham University  4.92 3.17    1.42 0.33 4.92 14 
91 Girish Prayag University of Canterbury 0.50 4.40 1.67  0.50  1.98 0.75 4.90 15 
92 B. Bynum Boley University of Georgia  4.78 1.08   0.33 0.58 2.78 4.78 15 
93 Dallen J. Timothy Arizona State University  4.75 2.33     2.42 4.75 10 
93 Dan Wang HK Poly U. 0.33 4.42 1.50  0.83  1.67 0.75 4.75 13 
93 Haemoon Oh University of South Carolina 2.58 2.17  0.50 1.50 0.25 1.33 1.17 4.75 12 
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Table 8 Continued 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
93 Steve Pan U. of Waikato 1.00 3.75  0.33 0.67 0.50 1.33 1.92 4.75 10 
97 Dennis Reynolds U. of Houston 4.73   0.33 4.40    4.73 13 
98 Hyun Jeong Kim Washington State University 4.42 0.25   3.75 0.67  0.25 4.67 12 
98 Ki-Joon Back U. of Houston 2.42 2.25  0.67 3.17 0.33  0.50 4.67 11 
98 Egon Smeral Modul University  4.67 1.33    3.33  4.67 6 
Note: U. = university; JHTR = Journal of Hospitality & Tourism Research; IJHM = Journal of International Journal of Hospitality Management; CHQ = Cornell Hospitality Quarterly; TM = Tourism 
Management; ATR = Annals of Tourism Research; JTR = Journal of Travel Research; NCKU = National Cheng Kung University; RMIT University = Royal Melbourne Institute of Technology 
University; MIT = Massachusetts Institute of Technology. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
5
7
 
Table 9. University Ranking and Research Areas of Hospitality and Tourism from 2010 to 2019 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
1 Hong Kong Polytechnic University 111.73 144.68 32.08 14.12 94.12 25.37 32.23 58.50 256.42 445 
2 Griffith University 24.32 80.62 16.00 0.83 20.42 9.92 23.12 34.65 104.93 157 
3 Purdue University 70.03 33.38 4.50 3.58 59.95 8.00 9.27 18.12 103.42 161 
4 Pennsylvania State University 75.23 27.00 11.67 18.53 43.95 10.33 10.33 7.42 102.23 167 
5 University of Queensland 12.05 70.88 28.69 0.70 10.02 4.33 16.75 22.43 82.93 139 
6 University of Central Florida 50.33 30.20 2.98 4.67 43.85 4.40 7.83 16.80 80.53 148 
7 Cornell University 66.38 4.17 
 
56.85 8.20 4.50 1.00 
 
70.55 105 
8 Sun Yat-Sen University 27.41 41.25 8.33 5.90 20.87 2.42 8.83 22.31 68.66 129 
9 Virginia Tech 38.33 29.80 7.60 4.75 24.67 8.92 8.53 13.67 68.13 123 
10 Temple University 33.58 33.33 3.50 1.17 22.75 8.75 16.33 14.42 66.92 136 
11 University of Surrey 6.20 57.18 30.67 0.37 6.17 1.42 11.62 13.15 63.38 130 
12 Kyung Hee University 33.90 21.32 0.67 2.25 28.32 4.75 3.67 15.57 55.22 92 
13 Bournemouth University 11.00 43.05 10.43 0.25 7.67 1.03 10.13 24.53 54.05 93 
14 University of Nevada, Las Vegas 37.87 14.82 1.15 10.58 18.45 8.92 7.17 6.42 52.68 84 
15 Washington State University 28.57 21.73 3.78 2.25 23.82 7.33 5.25 7.87 50.30 94 
16 Florida State University 38.53 10.33 0.33 5.08 29.03 6.00 2.92 5.50 48.87 77 
17 University of Houston 42.78 5.20 
 
10.25 24.95 9.25 1.33 2.20 47.98 73 
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Table 9 Continued 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
18 University of Florida 6.58 37.48 4.33 1.00 3.42 1.33 15.23 18.75 44.06 73 
19 Sejong University 25.48 17.15 
 
0.83 24.80 2.58 1.83 12.58 42.63 89 
20 Texas A&M University 2.07 39.83 6.50 
 
0.73 1.50 21.17 12.00 41.90 75 
21 University of Otago 2.37 37.23 16.67 0.20 0.50 2.95 9.92 9.37 39.60 60 
22 University of South Carolina 12.12 22.30 2.50 0.92 10.12 3.68 5.83 11.37 34.42 73 
23 Universidad de Las Palmas de Gran Canaria 11.67 21.83 6.67 3.00 5.50 1.00 4.25 13.08 33.50 43 
24 University of Massachusetts 20.40 12.20 3.50 4.67 10.08 4.25 3.20 6.90 32.60 69 
25 Michigan State University 18.52 12.92 1.00 8.08 9.35 3.00 7.08 2.92 31.43 52 
26 University of Waikato 3.08 28.28 13.75 
 
3.25 0.50 2.42 11.44 31.36 54 
27 University of Macau 14.63 13.42 4.42 3.00 14.13 1.83 0.58 4.08 28.05 46 
28 Oxford Brookes University 14.62 13.17 3.42 0.50 10.45 
 
1.83 11.58 27.78 47 
29 Arizona State University 0.33 25.83 11.83 
 
0.33 
 
7.92 6.08 26.17 43 
30 University of Alicante 9.00 16.92 2.08 4.00 6.83 
 
3.50 9.50 25.92 31 
31 University of South Australia 9.45 15.09 3.48 2.33 4.12 1.83 4.12 8.67 24.54 44 
32 Oklahoma State Univeristy 18.45 5.82 
 
1.42 10.62 5.67 2.20 4.37 24.27 50 
33 Monash University 1.67 21.33 5.75 0.33 1.17 2.33 3.92 9.50 23.00 41 
34 Ming Chuan University 9.93 12.50 3.67 1.33 7.68 2.67 
 
7.08 22.43 38 
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Table 9 Continued 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
35 Iowa State University 17.25 4.92  1.00 15.17 3.08 0.75 2.17 22.17 36 
36 Ben-Gurion University of the Negev 3.33 18.25 6.67  2.33  6.17 6.42 21.58 29 
37 Victoria University 5.50 16.07 2.31 0.50 2.83 0.33 5.92 9.67 21.57 42 
38 Southern Cross University 1.67 17.20 9.60  2.33 1.00 1.60 4.33 18.86 31 
39 University of the Balearic Islands 5.58 12.50 2.67 0.75 4.58  2.00 8.08 18.08 23 
39 National Chiayi University 7.17 10.92 1.17  5.25 1.75 1.50 8.42 18.08 31 
41 National Cheng Kung University 2.12 15.75 2.00 0.67 0.45  2.08 12.67 17.87 26 
41 University of Strathclyde 2.25 15.62 4.95 0.33 1.33 0.33 1.67 9.25 17.87 32 
43 Middlesex University 3.33 14.33 6.33  3.67 0.25 0.83 6.58 17.67 30 
44 Cyprus University of Technology 5.00 12.42 8.00  4.33  0.75 4.33 17.42 20 
45 College of Charleston 4.52 11.85 2.00 4.18 1.00  6.25 2.93 16.37 29 
45 James Cook University 1.50 14.87 3.83  2.17 1.25 2.00 7.12 16.37 28 
47 University of New South Wales 0.78 15.40 3.58  0.58  6.90 5.12 16.18 31 
48 Deakin University 4.57 11.60 2.58  4.47 1.33 1.25 6.53 16.17 28 
49 University of Waterloo  15.83 7.58   1.00 1.50 5.75 15.83 31 
50 Indiana University 1.00 14.67 8.50 0.50 0.75  3.42 2.50 15.67 24 
51 Zhejiang University 2.08 13.43 3.67  3.92 1.70 3.17 3.07 15.52 31 
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Table 9 Continued 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
52 University of Seville 2.60 12.65 1.67  1.60  3.92 8.07 15.25 18 
53 The Ohio State University 12.02 2.53  1.65 9.12 1.65 0.50 1.63 14.55 30 
54 University of Hawaii 4.17 10.00 6.00  2.58 1.25 3.00 1.33 14.17 22 
55 University of Bologna 1.83 11.83 2.50  1.17  1.00 9.00 13.67 17 
56 La Trobe University 0.67 12.92 3.50  0.83  4.42 4.83 13.58 24 
57 National Chi Nan University 9.00 4.33 3.00 0.25 6.75 0.33  3.00 13.33 24 
58 Nanjing University 1.25 11.98 2.08  1.25  0.83 9.06 13.23 21 
59 University of Ljubljana 2.67 10.33 2.50  3.33  4.33 2.83 13.00 24 
60 Universidad de Málaga 7.25 5.67 2.17 2.00 4.75   4.00 12.92 16 
61 University of Westminster 1.33 11.37 7.33  2.08 0.67 0.50 2.12 12.70 23 
62 California State University 3.28 9.23 3.83 0.58 2.37 2.00 1.50 2.23 12.52 28 
63 University of Georgia 1.67 10.83 2.08 0.67 1.00 0.92 0.50 7.33 12.50 32 
63 MODUL University 0.50 12.00 4.50  0.50  4.25 3.25 12.50 16 
65 University of Missouri 7.00 5.42 0.67 3.50 2.33 1.17 1.17 3.58 12.42 22 
66 Sheffield Hallam University 2.17 10.17 5.17  3.17   4.00 12.33 19 
67 University of Granada 3.83 8.33 0.50 1.00 4.42  3.33 2.92 12.17 18 
68 Xiamen University 5.07 7.00 0.83 2.07 2.00 1.40 0.50 5.27 12.07 25 
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Table 9 Continued 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
69 East Carolina University 4.33 7.58 1.08 0.50 3.83 1.50 3.58 1.42 11.92 23 
70 Leeds Metropolitan 2.67 9.23 3.50  1.50 0.70 0.50 5.70 11.90 22 
71 University of Malaga 4.25 7.50 2.00 2.00 2.25  2.00 3.50 11.75 13 
72 Clemson University 0.25 11.48 3.50   0.50 5.52 2.22 11.73 21 
73 Macao University of Science and Technology 4.20 7.42 2.00  4.37 3.00 0.25 2.00 11.62 22 
74 Auckland University of Technology 5.15 6.30 2.45 0.65 4.25 0.50 2.77 0.83 11.45 21 
75 National Chung Cheng 7.58 3.58  0.50 7.08 1.00 0.33 2.25 11.17 15 
75 University of Algarve 1.50 9.67 0.50  1.00  2.25 7.42 11.17 18 
77 Hong Kong Baptist University 6.75 4.25 1.83 2.17 4.92 0.50  1.58 11.00 19 
78 University of Denver 8.95 1.95 1.00 3.37 2.50 4.03   10.90 21 
79 University of Wollongong  10.83 4.42    3.33 3.08 10.83 20 
79 Texas Tech University 6.83 4.00 1.00 0.67 5.08 2.58 0.67 0.83 10.83 21 
79 Université de Bretagne-Sud 8.83 2.00 1.00  6.17 2.67  1.00 10.83 12 
82 Dong-A University 9.53 1.28  1.33 7.12 0.50 0.25 1.62 10.82 26 
83 University of Tasmania 2.00 8.67 7.33   1.00  2.33 10.67 13 
84 HES-SO 7.50 3.08  2.58 4.50 1.00 0.33 2.17 10.58 17 
85 Nottingham University 0.67 9.83 5.17    4.17 1.17 10.50 19 
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Table 9 Continued 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
86 University of London 3.50 6.99 0.50  1.00  3.10 5.89 10.49 16 
87 NHTV Breda University of Applied Sciences  10.45 2.58   1.00 1.50 5.37 10.45 15 
88 Universiti Sains Malaysia 1.00 9.37  0.50 2.00  0.75 7.12 10.37 13 
89 University of Canterbury 0.50 9.80 4.58  0.50  2.23 2.98 10.30 24 
90 University of Technology Sydney 1.00 9.23 5.00  2.00 0.75  2.48 10.23 14 
91 Queensland University of Technology 1.38 8.70   0.58 2.00 1.50 6.00 10.08 16 
92 Kansas State University 8.45 1.58   6.78 1.92  1.33 10.03 16 
92 Edith Cowan University 4.08 5.95 0.33  4.08 0.50 3.17 1.95 10.03 20 
94 Pusan National University 6.33 3.50  2.33 2.50 1.50 0.50 3.00 9.83 17 
95 George Washington University 4.83 4.92 2.33 1.50 1.00 1.00 2.67 1.25 9.75 15 
96 Ecole Hoteliere de Lausanne 8.67 1.00 0.33 3.33 3.17  1.00 1.83 9.67 15 
97 Lincoln University 2.00 7.58 2.67  1.00 1.67 1.50 2.75 9.58 13 
98 University of Stavanger 3.33 6.17 1.50  3.33  1.00 3.67 9.50 15 
99 Wageningen University  9.39 3.60    0.67 5.13 9.39 14 
100 Eastern Mediterranean University 7.58 1.75  1.00 5.58 1.00 0.50 1.25 9.33 12 
Note: U. = university; JHTR = Journal of Hospitality & Tourism Research; IJHM = Journal of International Journal of Hospitality Management; CHQ = Cornell Hospitality Quarterly; TM = Tourism 
Management; ATR = Annals of Tourism Research; JTR = Journal of Travel Research. 
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Table 10. Country/Region Ranking and Research Areas of Hospitality and Tourism from 2010 to 2019 
 Country/Region Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
1 USA 853.48 657.08 146.00 213.18 510.62 154.22 212.58 273.97 1510.57 1898 
2 UK 87.35 414.75 179.54 2.78 63.12 9.07 56.17 191.43 502.10 722 
3 Australia 86.15 411.08 130.78 5.60 69.55 31.25 85.70 174.35 497.23 677 
4 Spain 108.53 224.23 45.27 24.65 68.97 7.00 36.08 150.80 332.77 382 
5 Mainland China 103.20 205.75 35.66 14.20 76.68 14.58 26.50 141.32 308.95 505 
6 Taiwan 150.50 144.38 19.50 8.25 125.53 16.12 7.25 118.23 294.88 349 
7 Hong Kong 129.78 162.22 40.67 19.72 104.73 28.37 33.32 65.20 292.00 494 
8 Korea 114.48 88.88 3.17 11.82 97.35 15.83 11.65 63.55 203.37 309 
9 New Zealand 18.27 111.04 46.03 0.85 13.42 5.15 25.33 38.52 129.31 197 
10 Italy 32.43 83.05 20.75 1.00 22.87 3.20 9.62 58.05 115.48 146 
11 Macao 35.32 43.20 9.00 5.50 32.57 6.92 5.53 19.00 78.52 120 
12 Canada 10.50 67.69 27.92 1.67 7.67 2.20 12.42 26.32 78.19 127 
13 Netherlands 9.20 58.86 20.30 0.53 8.50 1.00 8.83 28.89 68.06 93 
14 Israel 13.92 50.17 21.00 
 
7.92 
 
15.92 19.25 64.08 78 
15 Turkey 30.13 30.02 3.73 3.33 20.12 3.10 1.58 28.28 60.15 91 
16 Austria 10.08 44.77 8.87  6.92 1.83 12.67 24.57 54.85 81 
17 Portugal 18.75 36.03 8.75 3.33 11.92 1.50 3.75 25.53 54.78 78 
18 Malaysia 13.27 41.06 2.25 1.00 13.33 1.67 1.42 34.66 54.33 71 
19 France 18.75 31.43 8.28 1.25 11.50 4.33 5.33 19.48 50.18 71 
20 Norway 4.83 43.42 14.45 1.00 3.33 0.50 6.25 22.72 48.26 61 
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Table 10 Continued 
 Country/region Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
21 Switzerland 25.20 21.58 8.33 7.42 12.62 3.33 4.58 10.50 46.78 72 
22 India 19.48 15.11 5.25 2.50 11.07 3.00 1.00 11.77 34.59 44 
23 Sweden 5.62 27.08 14.83  3.75 2.08 3.17 8.87 32.70 53 
24 Denmark 1.58 26.30 14.03  1.08 1.00 2.85 8.92 27.88 44 
25 Greece 6.50 21.07 3.90 1.00 0.50 2.08 4.83 15.25 27.57 41 
26 Germany 3.85 21.43 9.17  2.17 0.75 5.25 7.94 25.28 47 
27 Japan 1.67 21.67 4.33  1.67  1.08 16.25 23.33 31 
28 Cyprus 8.25 14.50 9.00  6.50  0.75 6.50 22.75 28 
29 Finland 2.70 19.78 5.78   0.50 2.50 13.70 22.48 31 
30 Thailand 6.08 14.92 4.50 1.00 4.17 2.92 0.20 8.22 21.00 33 
Note: JHTR = Journal of Hospitality & Tourism Research; IJHM = Journal of International Journal of Hospitality Management; CHQ = Cornell Hospitality Quarterly; TM = Tourism Management; ATR 
= Annals of Tourism Research; JTR = Journal of Travel Research. 
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Table 11. Author Ranking and Research Areas of Hospitality and Tourism from 2010 to 2019 (sort of number of publications) 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
1 Rob Law HK Poly U. 13.58 14.65 3.42 2.67 10.30 2.17 3.83 5.85 28.23 89 
2 SooCheong (Shawn) Jang Purdue University 32.18 8.87  2.33 26.02 4.33 3.08 5.28 41.05 88 
3 Anna S. Mattila Pennsylvania State University 22.53 4.00 0.67 7.20 12.92 2.00 3.25 0.50 26.53 65 
4 Heesup Han Sejong University 12.07 7.95  0.83 10.73 1.00 0.75 6.70 20.02 49 
5 Haiyan Song HK Poly U. 2.62 13.03 4.17  1.95 0.50 6.08 2.95 15.65 48 
6 A. George Assaf University of Massachusetts Amherst 6.45 11.03 3.00  4.25 0.50 3.37 6.37 17.48 44 
7 Xiang (Robert) Li Temple University 0.50 13.85 1.25  0.50 1.50 5.92 5.18 14.35 39 
8 Dogan Gursoy Washington State University 5.58 7.78 2.78  4.83 1.25 1.92 2.58 13.37 37 
9 Yang Yang Temple University 7.08 6.33 1.67  3.08 0.50 3.75 4.42 13.42 36 
9 Seoki Lee The Pennsylvania State University 12.87  0.33 0.33 8.95 1.42  1.83 12.87 36 
11 Sara Dolnicar University of Queensland 1.50 11.58 7.00  0.33  4.25 1.50 13.08 34 
12 Gang Li Deakin University 0.40 8.32 3.08  0.20 0.33 3.12 1.98 8.72 31 
13 Kyle M. Woosnam University of Georgia  13.10 3.33   1.08 5.17 3.52 13.10 30 
14 Chris Ryan University of Waikato 1.00 10.42 2.42  1.25 0.50 1.67 5.58 11.42 29 
14 Woo Gon Kim Florida State University 7.48 2.00  1.00 6.65 0.67 0.25 0.92 9.48 29 
16 Fevzi Okumus University of Central Florida 4.33 2.70 0.25  3.02 1.23  2.53 7.03 28 
17 Bob McKercher HK Poly U. 0.83 12.28 3.75  1.33 0.25 2.08 5.70 13.12 27 
17 Choong-Ki Lee Kyung Hee University 1.37 6.32 0.67 0.33 2.28 0.58 1.67 2.15 7.68 27 
19 IpKin Anthony Wong Macao Institute for Tourism Studies 5.12 5.62  1.00 3.37 0.83 3.03 2.50 10.73 25 
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Table 11 Continued 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
20 Songshan (Sam) Huang University of South Australia 2.20 7.07 1.00 0.83 1.37 0.83 1.70 3.53 9.27 24 
20 Li Miao Oklahoma State University 8.40 0.73  0.25 5.07 3.08 0.53 0.20 9.13 24 
22 Ming-Hsiang Chen Washington State University 11.17 4.58 1.00 0.75 10.42 1.25 0.33 2.00 15.75 23 
22 James F. Petrick Texas A&M University 0.33 8.92 0.50    6.17 2.58 9.25 23 
22 Hailin Qu Oklahoma State University 6.81 1.50  0.58 4.17 1.08 0.33 2.14 8.31 23 
22 Brent Ritchie University of Queensland  6.73 2.03   0.75 1.92 2.03 6.73 23 
26 Seul Ki Lee Sejong University 8.58 1.70  1.00 4.25 1.50 1.00 2.53 10.28 22 
26 Lydia hanks Florida State University 6.58 1.42  0.75 4.08 1.67 1.17 0.33 8.00 22 
28 Juan L. Nicolau Virginia Tech University 1.67 9.25 2.83  1.67 0.33 2.50 3.58 10.92 21 
28 Sarah Tanford University of Nevaga, Las Vegas 6.33 2.50  1.75 2.83 1.75 2.00 0.50 8.83 21 
28 Levent Altinay Oxford Brookes University 4.20 3.08 0.58  3.87  0.67 2.17 7.28 21 
31 Sunghyup Sean Hyun Pusan National University 7.58 2.00  1.50 5.08 1.00 0.50 1.50 9.58 20 
31 Kam Hung HK Poly U. 1.62 6.28 0.50  2.03  1.42 3.95 7.90 20 
31 Basak Denizci Guillet HK Poly U. 5.20 1.75 0.33 0.67 4.37 0.50 0.83 0.25 6.95 20 
31 Muzaffer Uysal University of Massachusetts Amherst 1.67 4.22 1.23 0.33 1.33 0.33 0.92 1.73 5.88 20 
34 Manisha Singal Virginia Tech University 9.00 1.00  1.00 7.42 1.08  0.50 10.00 19 
34 Juan M. Madera University of Houston 9.33   4.58 2.58 2.17   9.33 19 
34 Sheng-Hshiung Tsaur National Chiayi University 3.25 4.83 0.33  2.75 0.50 1.00 3.50 8.08 19 
34 Bing Pan College of Charleston 1.67 6.12 1.08 0.33 0.67  2.67 3.03 7.78 19 
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Table 11 Continued 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
34 Nathaniel D. Line Florida State University 4.67 2.50  0.58 3.08 1.83 1.17 0.50 7.17 19 
34 Jin-Soo Lee HK Poly U. 2.75 4.37   4.58 1.50 0.53 0.50 7.12 19 
34 Vincent P. Magnini Virginia Tech University 4.92 2.00 0.50 1.50 1.75 1.92 0.58 0.67 6.92 19 
34 Larry Dwyer University of New South Wales  6.03 1.25    2.95 1.83 6.03 19 
43 Svetlana Stepchenkova University of Florida 0.25 6.95 0.83  0.25  3.25 2.87 7.20 18 
43 Sangwon Park HK Poly U. 1.75 5.17 1.58  0.83 0.33 0.83 3.33 6.92 18 
43 Kevin Kam Fung So University of South Carolina 3.33 2.58   1.75 1.67 1.33 1.17 5.92 18 
46 Cathy H. C. Hsu HK Poly U. 2.83 3.75  0.67 1.83 0.83 2.08 1.17 6.58 17 
46 Alexander Josiassen RMIT University 2.12 3.62 1.83  1.42  1.45 1.03 5.73 17 
46 Ceridwyn King Temple University 3.58 2.08   2.83 1.42 1.17 0.25 5.67 17 
49 Alice H. Y. Hon HK Poly U. 7.83 1.00  3.00 4.58 1.25   8.83 16 
49 Nigel Morgan University of Surrey 0.50 4.62 3.95  0.50   0.67 5.12 16 
49 Xinyuan (Roy) Zhao Sun Yat-Sen University 4.09 0.92  0.67 2.50 0.50 0.67 0.68 5.01 16 
52 Susanne Becken Griffith University  7.42 1.50   0.67 2.17 3.08 7.42 15 
52 Robin Nunkoo University of Mauritius  6.75 2.08   1.50 1.17 2.00 6.75 15 
52 Lu Zhang Michigan State University 5.67 0.58  1.67 3.25 0.33 0.67 0.33 6.25 15 
52 Chiang-Ming Chen National Chi Nan University 4.08 2.00 1.67  4.08   0.33 6.08 15 
52 Jinsoo Hwang Sejong University 3.08 2.92   3.92  0.50 1.58 6.00 15 
52 Liang (Rebecca) Tang Iowa State University 4.58 1.03   3.67 0.92 0.50 0.53 5.62 15 
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Table 11 Continued 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
52 Liping Cai Purdue University 0.75 4.20 0.83  0.58 0.67 1.17 1.70 4.95 15 
52 Girish Prayag University of Canterbury 0.50 4.40 1.67  0.50  1.98 0.75 4.90 15 
52 B. Bynum Boley University of Georgia  4.78 1.08   0.33 0.58 2.78 4.78 15 
52 Dimitrios Buhalis Bournemouth University 1.33 3.23 0.78 0.25 0.50 0.33 1.08 1.62 4.57 15 
52 Mehmet Ali Köseoglu HK Poly U. 2.77 1.17 0.58  2.70 0.40  0.25 3.93 15 
63 Ralf Buckley Griffith University  9.70 6.17    1.00 2.53 9.70 14 
63 David B. Weaver Griffith University  8.42 1.58    2.17 4.67 8.42 14 
63 Kwangmin Park Sejong University 6.17 0.25  0.33 5.83 0.25   6.42 14 
63 Seyhmus Baloglu University of Nevada, Las Vegas 2.50 3.00  2.17 0.33 0.67 1.00 1.33 5.50 14 
63 Nancy Gard McGehee Virginia Tech University 0.25 4.87 2.17   0.25 0.92 1.78 5.12 14 
63 Daniel R. Fesenmaier Modul University Vienna  5.08 0.67   0.33 3.58 0.50 5.08 14 
63 Stephen J. Page University of Hertfordshire 0.58 4.45   0.25  1.00 3.78 5.03 14 
63 Scott McCabe Nottingham University  4.92 3.17    1.42 0.33 4.92 14 
63 Hanqin Qiu Zhang Nankai University 1.50 3.00 0.58  1.75 0.33 1.08 0.75 4.50 14 
63 Noel Scott University of the Sunshine Coast 0.25 4.08 2.75  0.25 0.25 0.25 0.83 4.33 14 
63 Xinran Lehto Purdue University 1.83 2.45 1.00  1.58 0.58 0.53 0.58 4.28 14 
74 Michael Lynn Cornell University 8.53   1.83 4.50 2.20   8.53 13 
74 Jong-Hyeong Kim Sun Yat-sen University 3.58 3.83  1.00 2.58  2.83 1.00 7.42 13 
74 Cindy Yoonjoung Heo HES-SO 4.50 2.17 1.00  4.67  0.33 0.67 6.67 13 
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Table 11 Continued 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
74 Philip L. Pearce James Cook University 0.25 6.37 2.00  0.25 1.00 2.00 1.37 6.62 13 
74 John Tribe University of Surrey  5.95 5.20    0.75  5.95 13 
74 Richard R. Perdue Virginia Tech University 2.50 2.87 0.25  2.17  0.75 2.20 5.37 13 
74 Honggang Xu Sun Yat-Sen University 0.33 4.92 1.00  0.58  0.67 3.00 5.25 13 
74 Dan Wang HK Poly U. 0.33 4.42 1.50  0.83  1.67 0.75 4.75 13 
74 Dennis Reynolds U. of Houston 4.73   0.33 4.40    4.73 13 
74 Ying Wang Griffith University 0.25 4.17 0.33  0.25 0.33 1.92 1.58 4.42 13 
74 Lori Pennington-Gray University of Florida 0.87 3.43  0.20 0.33  1.87 1.89 4.29 13 
74 Annette Pritchard Cardiff Metropolitan University 0.50 3.70 3.37  0.50   0.33 4.20 13 
74 Mark A. Bonn Florida State University 2.83 1.17  0.58 2.17 0.33 0.33 0.58 4.00 13 
87 Iis P. Tussyadiah University of Surrey 1.33 4.75 0.50  1.00 1.00 2.83 0.75 6.08 12 
87 Tarik Dogru Florida State University 2.92 2.25 0.33 1.50 0.50   2.83 5.17 12 
87 Chih-Hsing Liu Ming Chuan University 2.95 2.00   2.70 0.50  1.75 4.95 12 
87 Haemoon Oh University of South Carolina 2.58 2.17  0.50 1.50 0.25 1.33 1.17 4.75 12 
87 Hyun Jeong Kim Washington State University 4.42 0.25   3.75 0.67  0.25 4.67 12 
87 Yaniv Poria Ben-Gurion University of the Negev 0.58 3.83 1.17  0.58  1.17 1.50 4.42 12 
87 Wei Wei U. of Central Florida 3.67 0.53   3.17 0.50  0.53 4.20 12 
87 Zvi Schwartz University of Delaware 2.83 1.17  0.58 2.25 0.50  0.67 4.00 12 
87 Jan Packer University of Queensland  3.87 1.75    0.58 1.53 3.87 12 
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Table 11 Continued 
 Author’s name Current affiliation Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
87 Roy Ballantyne University of Queensland  3.78 1.67    0.33 1.78 3.78 12 
87 Zheng Xiang Virginia Tech University 0.75 2.92 0.33  0.50  1.58 1.25 3.67 12 
87 Carol Kline Appalachian State University  3.58 1.50    1.42 0.67 3.58 12 
87 Jeou-Shyan Horng Jinwen University 2.15 0.95   1.90   1.20 3.10 12 
87 Alastair M. Morrison Purdue University  2.83 0.78   0.37 0.50 1.18 2.83 12 
Note: JHTR = Journal of Hospitality & Tourism Research; IJHM = Journal of International Journal of Hospitality Management; CHQ = Cornell Hospitality Quarterly; TM = Tourism Management; ATR 
= Annals of Tourism Research; JTR = Journal of Travel Research; HSP = hospitality; TOU = tourism; NCKU = National Cheng Kung University; RMIT University = Royal Melbourne Institute of 
Technology University; MIT = Massachusetts Institute of Technology. 
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Table 12. University Ranking and Research Areas of Hospitality and Tourism from 2010 to 2019 (sort of number of publications) 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
1 Hong Kong Polytechnic University 111.73 144.68 32.08 14.12 94.12 25.37 32.23 58.50 256.42 445 
2 Pennsylvania State University 75.23 27.00 11.67 18.53 43.95 10.33 10.33 7.42 102.23 167 
3 Purdue University 70.03 33.38 4.50 3.58 59.95 8.00 9.27 18.12 103.42 161 
4 Griffith University 24.32 80.62 16.00 0.83 20.42 9.92 23.12 34.65 104.93 157 
5 University of Central Florida 50.33 30.20 2.98 4.67 43.85 4.40 7.83 16.80 80.53 148 
6 University of Queensland 12.05 70.88 28.69 0.70 10.02 4.33 16.75 22.43 82.93 139 
7 Temple University 33.58 33.33 3.50 1.17 22.75 8.75 16.33 14.42 66.92 136 
8 University of Surrey 6.20 57.18 30.67 0.37 6.17 1.42 11.62 13.15 63.38 130 
9 Sun Yat-Sen University 27.41 41.25 8.33 5.90 20.87 2.42 8.83 22.31 68.66 129 
10 Virginia Tech 38.33 29.80 7.60 4.75 24.67 8.92 8.53 13.67 68.13 123 
11 Cornell University 66.38 4.17 
 
56.85 8.20 4.50 1.00 
 
70.55 105 
12 Washington State University 28.57 21.73 3.78 2.25 23.82 7.33 5.25 7.87 50.30 94 
13 Bournemouth University 11.00 43.05 10.43 0.25 7.67 1.03 10.13 24.53 54.05 93 
14 Kyung Hee University 33.90 21.32 0.67 2.25 28.32 4.75 3.67 15.57 55.22 92 
15 Sejong University 25.48 17.15 
 
0.83 24.80 2.58 1.83 12.58 42.63 89 
16 University of Nevada, Las Vegas 37.87 14.82 1.15 10.58 18.45 8.92 7.17 6.42 52.68 84 
17 Florida State University 38.53 10.33 0.33 5.08 29.03 6.00 2.92 5.50 48.87 77 
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Table 12 Continued 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
18 Texas A&M University 2.07 39.83 6.50 
 
0.73 1.50 21.17 12.00 41.90 75 
19 University of Houston 42.78 5.20 
 
10.25 24.95 9.25 1.33 2.20 47.98 73 
19 University of Florida 6.58 37.48 4.33 1.00 3.42 1.33 15.23 18.75 44.06 73 
19 University of South Carolina 12.12 22.30 2.50 0.92 10.12 3.68 5.83 11.37 34.42 73 
22 University of Massachusetts 20.40 12.20 3.50 4.67 10.08 4.25 3.20 6.90 32.60 69 
23 University of Otago 2.37 37.23 16.67 0.20 0.50 2.95 9.92 9.37 39.60 60 
24 University of Waikato 3.08 28.28 13.75 
 
3.25 0.50 2.42 11.44 31.36 54 
25 Michigan State University 18.52 12.92 1.00 8.08 9.35 3.00 7.08 2.92 31.43 52 
26 Oklahoma State University 18.45 5.82 
 
1.42 10.62 5.67 2.20 4.37 24.27 50 
27 Oxford Brookes University 14.62 13.17 3.42 0.50 10.45 
 
1.83 11.58 27.78 47 
28 University of Macau 14.63 13.42 4.42 3.00 14.13 1.83 0.58 4.08 28.05 46 
29 University of South Australia 9.45 15.09 3.48 2.33 4.12 1.83 4.12 8.67 24.54 44 
30 Universidad de Las Palmas de Gran Canaria 11.67 21.83 6.67 3.00 5.50 1.00 4.25 13.08 33.50 43 
30 Arizona State University 0.33 25.83 11.83 
 
0.33 
 
7.92 6.08 26.17 43 
32 Victoria University 5.50 16.07 2.31 0.50 2.83 0.33 5.92 9.67 21.57 42 
33 Monash University 1.67 21.33 5.75 0.33 1.17 2.33 3.92 9.50 23.00 41 
34 Ming Chuan University 9.93 12.50 3.67 1.33 7.68 2.67 
 
7.08 22.43 38 
 
 
 
 
 
 
 
 
 
 
 
 
 
7
3
 
Table 12 Continued 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
35 Iowa State university 17.25 4.92  1.00 15.17 3.08 0.75 2.17 22.17 36 
36 University of Strathclyde 2.25 15.62 4.95 0.33 1.33 0.33 1.67 9.25 17.87 32 
36 University of Georgia 1.67 10.83 2.08 0.67 1.00 0.92 0.50 7.33 12.50 32 
38 University of Alicante 9.00 16.92 2.08 4.00 6.83  3.50 9.50 25.92 31 
38 Southern Cross University 1.67 17.20 9.60  2.33 1.00 1.60 4.33 18.86 31 
38 National Chiayi University 7.17 10.92 1.17  5.25 1.75 1.50 8.42 18.08 31 
38 University of New South Wales 0.78 15.40 3.58  0.58  6.90 5.12 16.18 31 
38 University of Waterloo  15.83 7.58   1.00 1.50 5.75 15.83 31 
38 Zhejiang University 2.08 13.43 3.67  3.92 1.70 3.17 3.07 15.52 31 
44 Middlesex University 3.33 14.33 6.33  3.67 0.25 0.83 6.58 17.67 30 
44 The Ohio State University 12.02 2.53  1.65 9.12 1.65 0.50 1.63 14.55 30 
46 Ben-Gurion University of the Negev 3.33 18.25 6.67  2.33  6.17 6.42 21.58 29 
46 College of Charleston 4.52 11.85 2.00 4.18 1.00  6.25 2.93 16.37 29 
48 James Cook University 1.50 14.87 3.83  2.17 1.25 2.00 7.12 16.37 28 
48 Deakin University 4.57 11.60 2.58  4.47 1.33 1.25 6.53 16.17 28 
48 California State University 3.28 9.23 3.83 0.58 2.37 2.00 1.50 2.23 12.52 28 
51 National Cheng Kung University 2.12 15.75 2.00 0.67 0.45  2.08 12.67 17.87 26 
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Table 12 Continued 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
51 Dong-A University 9.53 1.28  1.33 7.12 0.50 0.25 1.62 10.82 26 
53 Xiamen University 5.07 7.00 0.83 2.07 2.00 1.40 0.50 5.27 12.07 25 
54 Indiana University 1.00 14.67 8.50 0.50 0.75  3.42 2.50 15.67 24 
54 La Trobe University 0.67 12.92 3.50  0.83  4.42 4.83 13.58 24 
54 National Chi Nan University 9.00 4.33 3.00 0.25 6.75 0.33  3.00 13.33 24 
54 University of Ljubljana 2.67 10.33 2.50  3.33  4.33 2.83 13.00 24 
54 University of Canterbury 0.50 9.80 4.58  0.50  2.23 2.98 10.30 24 
54 California State Polytechnic University 7.17 1.83  0.67 4.92 1.83 0.83 0.75 9.00 24 
60 University of the Balearic Islands 5.58 12.50 2.67 0.75 4.58  2.00 8.08 18.08 23 
60 University of Westminster 1.33 11.37 7.33  2.08 0.67 0.50 2.12 12.70 23 
60 East Carolina University 4.33 7.58 1.08 0.50 3.83 1.50 3.58 1.42 11.92 23 
63 University of Hawaii 4.17 10.00 6.00  2.58 1.25 3.00 1.33 14.17 22 
63 University of Missouri 7.00 5.42 0.67 3.50 2.33 1.17 1.17 3.58 12.42 22 
63 Leeds Metropolitan Univeristy 2.67 9.23 3.50  1.50 0.70 0.50 5.70 11.90 22 
63 Macao University of Science and Technology 4.20 7.42 2.00  4.37 3.00 0.25 2.00 11.62 22 
67 Nanjing University 1.25 11.98 2.08  1.25  0.83 9.06 13.23 21 
67 Clemson University 0.25 11.48 3.50   0.50 5.52 2.22 11.73 21 
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Table 12 Continued 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
67 Auckland University of Technology 5.15 6.30 2.45 0.65 4.25 0.50 2.77 0.83 11.45 21 
67 University of Denver 8.95 1.95 1.00 3.37 2.50 4.03   10.90 21 
67 Texas Tech 6.83 4.00 1.00 0.67 5.08 2.58 0.67 0.83 10.83 21 
67 Florida Atlantic University 4.95 2.28 0.33  2.87  0.75 3.28 7.23 21 
73 Cyprus University of Technology 5.00 12.42 8.00  4.33  0.75 4.33 17.42 20 
73 University of Wollongong  10.83 4.42    3.33 3.08 10.83 20 
73 Edith Cowan University 4.08 5.95 0.33  4.08 0.50 3.17 1.95 10.03 20 
73 Lancaster University 2.95 6.08 3.00  1.25  0.92 3.87 9.03 20 
73 Boston University 5.42 3.50 0.33 1.67 3.17   3.75 8.92 20 
73 National Taiwan Normal University 5.68 3.15 0.92 0.25 3.63 1.33  2.70 8.83 20 
79 Sheffield Hallam University 2.17 10.17 5.17  3.17   4.00 12.33 19 
79 Hong Kong Baptist University 6.75 4.25 1.83 2.17 4.92 0.50  1.58 11.00 19 
79 Nottingham University 0.67 9.83 5.17    4.17 1.17 10.50 19 
82 University of Seville 2.60 12.65 1.67  1.60  3.92 8.07 15.25 18 
82 University of Granada 3.83 8.33 0.50 1.00 4.42  3.33 2.92 12.17 18 
82 University of Algarve 1.50 9.67 0.50  1.00  2.25 7.42 11.17 18 
82 Curtin University 0.67 8.65 2.20  1.17 2.33 1.00 2.62 9.32 18 
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Table 12 Continued 
 University Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
82 Fudan University 2.33 5.58 0.67  1.33 0.83  5.08 7.92 18 
87 University of Bologna 1.83 11.83 2.50  1.17  1.00 9.00 13.67 17 
87 HES-SO 7.50 3.08  2.58 4.50 1.00 0.33 2.17 10.58 17 
87 Pusan National University 6.33 3.50  2.33 2.50 1.50 0.50 3.00 9.83 17 
87 Institute for Tourism Studies 2.33 6.92 2.25 1.67 1.00 0.25 2.83 1.25 9.25 17 
87 Chinese University of Hong Kong 5.73 2.33 0.83 1.73 1.83 2.50 0.33 0.83 8.07 17 
87 Harbin Institute of Technology 4.65 3.33 1.00  3.65 1.42  1.92 7.98 17 
93 Universidad de Málaga 7.25 5.67 2.17 2.00 4.75   4.00 12.92 16 
93 MODUL University 0.50 12.00 4.50  0.50  4.25 3.25 12.50 16 
93 University of London 3.50 6.99 0.50  1.00  3.10 5.89 10.49 16 
93 Queensland University of Technology 1.38 8.70   0.58 2.00 1.50 6.00 10.08 16 
93 Kansas State University 8.45 1.58   6.78 1.92  1.33 10.03 16 
93 Florida International University 6.92 2.33 1.00 2.42 5.50 0.33   9.25 16 
93 University of Delaware 7.42 1.20  3.50 3.25 0.20 1.00 0.67 8.62 16 
93 Beijing Union University 1.08 4.70 0.67  1.08   4.03 5.78 16 
Note: JHTR = Journal of Hospitality & Tourism Research; IJHM = Journal of International Journal of Hospitality Management; CHQ = Cornell Hospitality Quarterly; TM = Tourism Management; ATR 
= Annals of Tourism Research; JTR = Journal of Travel Research; HES-SO = HES⁠-⁠SO University of Applied Sciences and Arts Western Switzerland 
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Table 13. Country/Region Ranking and Research Areas of Hospitality and Tourism from 2010 to 2019 (sort of number of publications) 
 Country/Region Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
1 USA 853.48 657.08 146.00 213.18 510.62 154.22 212.58 273.97 1510.57 1898 
2 UK 87.35 414.75 179.54 2.78 63.12 9.07 56.17 191.43 502.10 722 
3 Australia 86.15 411.08 130.78 5.60 69.55 31.25 85.70 174.35 497.23 677 
4 Mainland China 103.20 205.75 35.66 14.20 76.68 14.58 26.50 141.32 308.95 505 
5 Hong Kong 129.78 162.22 40.67 19.72 104.73 28.37 33.32 65.20 292.00 494 
6 Spain 108.53 224.23 45.27 24.65 68.97 7.00 36.08 150.80 332.77 382 
7 Taiwan 150.50 144.38 19.50 8.25 125.53 16.12 7.25 118.23 294.88 349 
8 Korea 114.48 88.88 3.17 11.82 97.35 15.83 11.65 63.55 203.37 309 
9 New Zealand 18.27 111.04 46.03 0.85 13.42 5.15 25.33 38.52 129.31 197 
10 Italy 32.43 83.05 20.75 1.00 22.87 3.20 9.62 58.05 115.48 146 
11 Canada 10.50 67.69 27.92 1.67 7.67 2.20 12.42 26.32 78.19 127 
12 Macao 35.32 43.20 9.00 5.50 32.57 6.92 5.53 19.00 78.52 120 
13 Netherlands 9.20 58.86 20.30 0.53 8.50 1.00 8.83 28.89 68.06 93 
14 Turkey 30.13 30.02 3.73 3.33 20.12 3.10 1.58 28.28 60.15 91 
15 Austria 10.08 44.77 8.87 
 
6.92 1.83 12.67 24.57 54.85 81 
16 Israel 13.92 50.17 21.00  7.92  15.92 19.25 64.08 78 
16 Portugal 18.75 36.03 8.75 3.33 11.92 1.50 3.75 25.53 54.78 78 
18 Switzerland 25.20 21.58 8.33 7.42 12.62 3.33 4.58 10.50 46.78 72 
19 Malaysia 13.27 41.06 2.25 1.00 13.33 1.67 1.42 34.66 54.33 71 
19 France 18.75 31.43 8.28 1.25 11.50 4.33 5.33 19.48 50.18 71 
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Table 13 Continued 
 Country/region Hospitality Tourism ATR CHQ IJHM JHTR JTR TM Score Number of publications 
21 Norway 4.83 43.42 14.45 1.00 3.33 0.50 6.25 22.72 48.26 61 
22 Sweden 5.62 27.08 14.83  3.75 2.08 3.17 8.87 32.70 53 
23 Germany 3.85 21.43 9.17  2.17 0.75 5.25 7.94 25.28 47 
24 India 19.48 15.11 5.25 2.50 11.07 3.00 1.00 11.77 34.59 44 
24 Denmark 1.58 26.30 14.03  1.08 1.00 2.85 8.92 27.88 44 
26 Greece 6.50 21.07 3.90 1.00 0.50 2.08 4.83 15.25 27.57 41 
27 Thailand 6.08 14.92 4.50 1.00 4.17 2.92 0.20 8.22 21.00 33 
28 Slovenia 5.60 13.83 5.00  4.93  4.67 4.83 19.43 32 
29 Japan 1.67 21.67 4.33  1.67  1.08 16.25 23.33 31 
29 Finland 2.70 19.78 5.78   0.50 2.50 13.70 22.48 31 
Note: JHTR = Journal of Hospitality & Tourism Research; IJHM = Journal of International Journal of Hospitality Management; CHQ = Cornell Hospitality Quarterly; TM = Tourism Management; ATR 
= Annals of Tourism Research; JTR = Journal of Travel Research. 
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CHAPTER 5.    CONCLUSIONS AND IMPLICATIONS 
Conclusion 
According to the result section, the number of research articles and research notes almost 
doubled from 2010 to 2019 compared to the first decade of the new millennium. The number of 
publications in IJHM (1368) and TM (1752) increased significantly compared to the first decade. 
The articles from these two journals also contributed most to the research samples in this study. 
Overall, IJHM and CHQ published more hospitality-related articles. TM, ATR, and JTR 
published more tourism-related articles. While JHTR paid relatively equal attention to both 
fields. The proportion of articles concerning hospitality and tourism management (4:6) published 
in these six journals were similar over the past two decades (from 2010 to 2019). In addition, 
during the second decade of the new millennium, each research article and research note tended 
to have multiple authors. 
The prolific authors and universities in both hospitality and tourism fields during the 
second decade of the new millennium published around twice the number of articles of the 
prolific authors and universities in the first millennium. Among the prolific authors, SooCheong 
(Shawn) Jang, Rob Law, and Anna Mattila were not only the top three authors from 2010 to 
2019 but also the top three authors from 2000 to 2009. This shows their exceptional 
achievements in the research field of hospitality and tourism management. It is worth mentioning 
the publication output of Hong Kong Polytechnic University was about three times that of the 
second-most prolific institution. 
Compared to the first decade of the new millennium, the prolific countries that 
contributed to the hospitality and tourism fields did not change a great deal during the second 
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decade. The top three countries that contributed the most hospitality and tourism articles were 
the United States, the United Kingdom, and Australia. 
From 2010 to 2019, there was a considerable number of hospitality articles related to 
marketing and HRM. While in the tourism field, a number of scholars paid attention to tourists’ 
perceptions and behaviors. The top prolific authors, universities, and countries also focused on 
these research areas. 
Implication 
This study summarized research articles and research notes published in the six top-tier 
journals (i.e., IJHM, JHTR, CHQ, TM, JTR, and ATR) during the second decade of the new 
millennium. Compared to Park et al. (2011), which had similar research topics, categories, and 
methods reported the publications from 2000 to 2009, this study provided a continual reference 
to hospitality and tourism scholars and the dynamic trend of both in academia and industry. 
Although Park et al. (2011) reported a comprehensive image and trends of hospitality and 
tourism research. This study still showed some changes to improve the objectivity and accuracy 
of research. For instance, this study utilized the inter-rater reality check and included two coders 
to classify each research sample’s categories. This effort helps to reduce the negative effect of 
the bias from individual coders toward the definition of the research area. The result section 
showed two ranking sorts of total scores and the number of publications that could provide more 
references to readers. This study also reports descriptive information on the overall research 
trends of the recent decade instead of just reporting the fractional scores of each category based 
on authors, universities, and countries. 
The results of this study can provide a reference for the long-term development of 
hospitality and tourism practitioners and scholars in these industries. The rank of authors is 
helpful to let readers know the contribution of talented people in this research area, as well as set 
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the role models. The ranks of universities and countries give scholars a deeper understanding of 
the research productivity of each university and area, thereby setting goals for their future 
development. The descriptive tables of the scores in each category show the updated research 
tendency to scholars. 
From the aspect of research trends, we could tell from Figure 1 the productivity in 
marketing and HRM in the hospitality field, while legal and educational issues have received 
little attention from scholars, and future research could fill this gap. Figure 2 showed that many 
published tourism articles focused on tourists’ perceptions and behaviors, general marketing, and 
destination marketing, where there was still a great deal of space for further exploration in SCM 
and segments in the tourism field. 
Since academic research could reflect the status of the industry, the ranks are also 
meaningful for the organizations in the hospitality and tourism management field. People who 
work in the hospitality and tourism industry could know which universities or scholars they 
could cooperate with when they encounter difficulties in the professional field, such as business 
analysis. The growth of technology in hospitality and tourism management has brought a great 
deal of convenience to big data analysis based on reviews of social media. The prolific countries 
or regions and the research areas they focused on could help them to develop effective strategies 
and broaden the markets. 
In the field of hospitality management, the United States contributed most quantitative 
research articles and research notes during the two decades of the new millennium. When we 
compared the difference between the results in two decades, we can tell that the articles related 
to environmental issues significantly increased. In the first decade, only 0.6% of the United 
States hospitality research score contributed to environmental research, while in the second 
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decade, this proportion jumped to 4.3%. Also, the hospitality articles related to food service 
management published in the United States increased a great deal. From 2000 to 2009, the score 
of food-service-management-related articles only contributed to 2.0% of the total score of 
hospitality research in the United States, while from 2010 to 2019, 9.7% of the score came from 
this research area. These dynamic changes demonstrate that environmental issues and food 
service in the United States were paid more attention in the past 10 years than before. Thus, the 
managers working in the hospitality industry should consider relevant problems such as the 
green hotel, environmentally friendly activities, dining, and menu design. 
As the second and third regions contributing to hospitality research, Taiwan and Hong 
Kong showed great potential to develop hospitality research. It is worth mentioning that Taiwan 
ranked sixth in the list from the last decade but ranked second in this decade. According to Park 
et al. (2011), there were no hospitality articles published in Taiwan focusing on environmental 
issues, food service, and IT. While articles of these research areas emerged, especially on 
environmental issues in recent decades. This change indicated that scholars in Taiwan explored 
more research topics. From 2010 to 2019, there were more hospitality articles related to HRM 
published in Hong Kong. The proportion of the research articles related to HRM published in 
Hong Kong increased from 15.6% in the first decade to 27.2% in the second decade. The 
managers working in the hospitality industry in Hong Kong should pay more attention to the 
issue related to human resource training and labor recruitment. 
In the field of tourism management, the prolific countries and regions did not change a 
great deal during the past two decades. The United States was the most prolific country in 
tourism research in the past two decades; the research articles related to destination marketing 
and tourists’ perceptions and behaviors. In the first decade, only 4.1% of the United States 
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tourism research contributed to destination marketing research. While in the second decade, this 
proportion jumped to 15.0%. The proportion of tourists’ perceptions and behaviors research 
increased from 10.2% in the first decade to 19.4% in the second decade. This growth illustrated 
that destination marketing and tourists’ perceptions and behaviors in the United States were 
focused on more in the past 10 years than before. Thus, the managers working in the tourism 
industry should consider planning and setting strategies in destinations. 
The United Kingdom and Australia were the second- and third-most prolific countries 
contributing to tourism research, following the United States. Compared with the result from 
Park et al. (2011), we found that the research articles related to destination marketing and 
tourists’ perceptions and behaviors published from the United Kingdom and Australia also 
increased a great deal. Aside from this, from 2010 to 2019, a significant number of scholars in 
the United Kingdom paid attention to MICE compared to the first decade. The proportion of the 
MICE research increased from 1.6% in the first decade to 7.2% in the second decade. This 
growth showed scholars’ expectations toward events such as conferences and festivals in the 
United Kingdom. Examining the results of tourism research from Australia in the two decades, 
we concluded there was an increasing tendency to focus on crime and safety management 
research. The score proportion of the research related to this area increased from 2.0% in the first 
decade to 6.3% in the second decade. This trend showed that scholars had paid more attention to 
the adverse effects that crises such as natural disasters and extreme weather bring to the tourism 
industry and how to deal with them. These studies can help tourism bureaus and destination 
management companies develop strategies to anticipate and resolve crises and risks. 
Limitation 
There are many other journals in the field of hospitality and tourism management, but 
this study only included the six most representative journals. Various technologies of data 
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mining and analyzing have emerged at the historic moment, and this research topic will no 
longer be limited to the tedious process of manually processing data. Future studies could apply 
more journals as the research sample to gain more applicable results. 
This study applied the fractional score method to measure the contribution of each author, 
university, and country. However, there is still no perfect resolution on quantifying co-authors’ 
works on the same article. Although this study provided two rankings sorted by fractional scores 
and numbers of publications, future research can focus on finding a solution that is more suitable 
for scoring. 
Since future research on hospitality and tourism management will definitely be more in-
depth and generate new segments and trends with the change of time, future research should 
continue to provide updated results in the long term in the hospitality and tourism industry. The 
categories and subcategories may change or more new segments may emerge. Future research 
needs to reconsider the applicability of each category. 
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